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B
RP, the company behind the Can Am line 
of products, has expanded our choice of 
Defender Max UTVs for 2017 with the addi-
tion of two new machines, bringing the total 

number of Max models to four.
The company says the Defender Max UTVs are 

“pickup truck-inspired” and will now offer seating for 
up to six adults.

UTVs are gaining popularity with farmers because of 
that pickup-like ability to carry passengers and at least a 
small load in the back. In fact, some models have a pretty 
significant payload rating.

“We made a commitment last fall to vastly broaden 
our Can Am side-by-side portfolio with the introduction 
of a new vehicle every six months for the next four years,” 
said Anne Bélec, senior vice-president of global brand 
communications at BRP. “The release of this second Can 
Am Defender family of vehicles is a direct result of that 
promise. The Defender Max vehicle meets the very spe-
cific demands of global tradesmen, hunters and farmers.”

Just like the previously released two-seater Defender 

Max versions, the two new machines offer a choice of 
two V-twin 50- or 72-horsepower Rotax engines. But 
now they expand available seating capacity with the 
addition of a rear bench seat.

The rear cargo bed is rated for a 1,700-pound (793 
kilogram) payload. And to help prevent damage, the 
tailgate has a 250-pound (113 kilogram) weight capac-
ity. The box gets integrated anchors and tie-down points 
along with multiple recesses, including a set built specifi-
cally to hold five-gallon (19-litre) buckets in place. 

On-board storage can be further expanded with 
folding front and rear passenger seats and a removable 
toolbox. And for that little extra touch, the fold-down 
armrests up front come equipped with cup holders.

Late in 2016, the brand also announced it was adding 
yet another Defender side-by-side UTV to its line: the 
new HD5, with what the brand calls a “mid-size” engine.

“The 2017 Can-Am Defender HD5 side-by-side 
vehicle provides full-size functionality and unmatched 
versatility at an attractive price point,” explained Marc-
André Dubois, the brand’s global marketing director in 

a followup press release. “This addition of the 
handy Defender HD5 packages helps us expand 

the Defender family lineup to meet market 
demand and also to grow the Can-Am foot-

print in the highly popular utility-recre-
ation segment of the industry.”

While it may not be as big and 
powerful as other models in the 

Defender line, the HD5 still gets 
a 1,500-pound (680 kg) tow rat-
ing and a payload capacity of 

1,200 pounds (544 kg). Half 
of that, 600 pounds (272 kg), 
can be carried in the tilting 

cargo box. And the bench 
seat should accommodate 
three adults.

The HD5 comes in 
a choice of two options 
packages, the base and the 
DPS, along with a choice 
of three body colours.

Can Am’s 
new UTVs
The brand is following through on a  
commitment to add new machines to  
its product line twice a year By Scott Garvey  /  cG Machinery editor

machinery
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Two new Can Am 

Defender Max 

models offer a rear 

bench seat, 

boosting capacity to  

up to six adults. 
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Country Guide — for the new
generation of farmers — and the next 

L
ike so much of China, the country’s agricul-
ture is in a state of transition. While some 
sectors of the industry are barreling full speed 
into mechanization, with impressive rates of 

technology adoption to match the latest in global pro-
duction standards, the road to modernizing agricultural 
production isn’t always a smooth one.

China is the world’s second-largest economy and with 
1.4 billion inhabitants, it is home to one-fifth of the global 
population — but the country has only nine per cent of the 
world’s arable land, and seven per cent of its fresh water. 

Since the 1980s, the country has been urbanizing 
with astonishing speed — building up its cities at a rate 
unrivalled in world history — with 60 per cent of the 
population expected to live in urban areas by 2020.

By comparison, 60 per cent of the country’s popula-
tion was considered rural only two decades ago.

Canadian farmers have some experience in this too, 
and they know that one of the impacts of urbanization is 
to make it much harder to find farm employees.

It’s the same in China, where urbanization has led to 
a mass exodus of workers from the countryside. Accord-
ing to Statista.com, 44.8 per cent of China’s population 
worked in agriculture in 2005. But that dropped to 28.3 
per cent by 2015.

Suddenly, agriculture had an amazing opportunity to 
meet the food demands of a booming middle class, but 
also the challenge of how to produce that food with a 
shrinking labour force. 

For the Chinese government, the answer to both lies 
with mechanization and land consolidation. In pursuit 
of its long-standing target of achieving 95 per cent self-
sufficiency in food grains by 2020, this has resulted in the 
creation of large co-operative-style farms that work their 
own land allocations, as well as those of their members 
and of other farmers.

Unlike many Western countries where land owner-
ship lies at the citizen level, it’s the state that owns the 
land in China. Farmers can retain control of their land 
allocations themselves or they can transfer those rights 
to a co-operative and become employees of the co-op. 

The Beijing Xingnongtianli Agricultural Machin-
ery Co-operative near Beijing, for example, works 
approximately 2,000 hectares and provides agronomy, 
equipment repair and cropping services for over 2,000 
farms. Farmers who join the co-op receive 1,200 Yuan 
Renminbi/MU per year (roughly $1,500 per acre). 
They also earn wages of 3,000 RMB/month ($585), 
and enjoy social insurance and paid leave. 

More than 40,000 such co-operatives have formed 

BUSINESS

The world’s most populous 
country gets serious about 
farm machinery

By LiLian Schaer
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China  powers up

A farm business is like any other — your immediate thoughts are about the jobs you have to 
do today.

But to stay in business, you need to think beyond tomorrow. You need to think about new 
ways to make your business grow and prosper. Since most farm businesses are run by the 
family, there’s also the planning for one generation to retire comfortably while allowing the 
new one to take over and build for the future.

Country Guide is for farmers who are thinking beyond today to how they can position their 
farm businesses for success in the future. This magazine is your way to connect with the 
farmers of tomorrow.

In each Country Guide you’ll find:

• �Planning. Today’s farmers need management skills — managing finances, managing 
employees, managing their marketing and managing the direction of the farm. Country 
Guide talks to those who are managing successfully, and to the professional advisers who 
can help.

• �People. Whether it’s succeeding in traditional commodity agriculture, diversifying into value-
added processing, or taking over the farm from their parents, there’s one common element 
— the people who do it.  Country Guide features profiles on how farmers young and old are 
changing, evolving, envisioning and making their operation a success.

• �Production. Country Guide is published in eastern and western editions to reflect the 
differences in producing crops across such a large country. In all our production articles, we 
take the “Strategic. Business. Thinking” approach of our tagline, looking at how to apply the 
latest and best in production management and technology. 

If you’re thinking about tomorrow in your business, Country Guide is your vehicle for staying 
in touch with farmers who are thinking about tomorrow in theirs. As Canada’s longest-running  
farm publication, we know about maintaining a long relationship with our readers. To be part 
of that relationship, be part of Country Guide.
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ourstaff

Tom Button  Editor

Country Guide editor Tom Button leads our editorial team producing 
Canada’s national business magazine for farmers with its insightful coverage 
of management and cropping issues. Tom has an extensive background in 
agricultural publications and has also had a successful career in marketing and 
corporate relations roles with leading Canadian agricultural agencies. 

Now based in Ridgetown, Ont., Tom has also advised numerous agri-industry, 
farm organization and government groups, and speaks and writes frequently on 
the future of agriculture.

Maggie Van Camp  SENIOR Editor

Maggie Van Camp is award-winning associate editor with Country Guide, with a 
national audience for her in-depth and nuanced writing on farm business and 
management issues. Maggie is a University of Guelph aggie with her B.Sc. in 
Agriculture, and in addition to having been senior editor at Grainews before joining 
Country Guide, she freelanced for a large number of publications. Maggie also farms 
north of Oshawa, Ontario, and is CEO of Redcrest Farms, raising about 25,000 broilers.

www.country-guide.ca         @CntryGuide
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Ralph Pearce  Production Editor

Ralph Pearce is a 30-year media veteran with credits in radio and community 
newspapers, and a national reputation for his reporting and editorial work on 
agricultural cropping and production issues in Eastern and Western Canada. 

Based at St. Marys, Ontario, Ralph joined the staff at Country Guide as a contributing 
editor and is now production editor, where he uses his in-depth knowledge of crop 
issues and his extensive network of farm, company and government contacts to 
produce award-winning coverage.



ourstaff

Shannon Van Reas  Field Editor

Shannon got her first taste of agriculture on a family-owned tobacco farm in southern 
Ontario. She moved west to pursue a career in journalism, working in daily news as 
well as communications. 

Based now in Winnipeg, Shannon has won the Agricultural Journalist of the Year 
award from the North American Agricultural Journalists, an organization which 
includes members from both U.S. and Canadian publications.

Shannon is also an accomplished photographer, she is also actively experimenting 
with drone photography.

Lisa Guenther  Field Editor

Field editor Lisa Guenther lives close to the ranch where she was brought up in 
northwestern Saskatchewan. She (usually) enjoys working cattle on horseback, 
helping with seasonal chores, and watching the operation while her parents are 
away. Her reporting has won awards with the Canadian Farm Writers' Federation, and 
received an honourable mention with the North American Agricultural Journalists.

Lisa is also a published novelist. Her first book, Friendly Fire, was set in rural 
Saskatchewan, and short-listed for a Sask Book Award. 

Lisa is currently the president of the Saskatchewan Farm Writers' Association and a 
senator with the Canadian Farm Writers' Federation. 
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rates&schedule

Rates effective as of March 1, 2017

$18.82/agate   B&1 $1060   B&3 $3170 $11.50/agate   B&1 $1060   B&3 $1780 $7.57/agate   B&1 $530   B&3 $1390

AD UNIT
NATIONAL WEST EAST

B&W RATE FULL COLOUR B&W RATE FULL COLOUR B&W RATE FULL COLOUR

Double Page Spread 15,808.80 22,148.80 9,660.00 13,220.00 6,358.80 9,138.80

Full Page 7,904.40 11,074.40 4,830.00 6,610.00 3,179.40 4,569.40

2/3 Page 5,269.60 8,439.60 3,220.00 5,000.00 2,119.60 3,509.60

1/2 Page Spread 7,904.40 14,244.40 4,830.00 8,390.00 3,179.40 5,959.40

1/2 Page Island 4,742.64 7,912.64 2,898.00 4,678.00 1,907.64 3,297.64

1/2 Page 3,952.20 7,122.20 2,415.00 4,195.00 1,589.70 2,979.70

1/3 Page 2,634.80 5,804.80 1,610.00 3,390.00 1,059.80 2,449.80

1/4 Page 1,957.28 5,127.28 1,196.00 2,976.00 787.28 2,177.28

1/6 Page 1,317.40 4,487.40 805.00 2,585.00 529.90 1,919.90

Earlug 5,127.28 2,976.00 2,177.28

Front Banner 7,122.20 4,195.00 2,979.70

Outside Back Cover 12,735.56 7,601.50 5,254.81

Inside Back Cover 12,181.84 7,271.00 5,026.34

Inside Front Cover 12,403.33 7,403.20 5,117.73

©2017 Glacier FarmMedia Limited Partnership
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Issue Date	 Deadline	 2017  Editorial	crops  guide west 	 Crops Guide east	 Supplements/features
May/June	 April 28 	 Cross-Canada Road Trip	 Sustainability 	 Cover Crops	 Toyapalooza Feature
July/August	 June 23 	 Annual Insight Issue	 On-Farm Storage 	 Cereals/Wheat			 
September 5	 August 4 	 Annual Marketing Issue	 Soil Fertility 	 Soil Health	 - Corn Guide  - Marketing Feature	
 						      - GPS / Precision Ag Feature
October 10	 September 8 	 Money Management Issue	 Cereals 	 Seed & Plant Breeding 	 - Forage & Grassland Guide (ROP) 
						      - Soybean Guide		
						       - Money Management Feature 
						       -Toyapalooza Feature	
November 7	 October  6 	 Education	 Canola 	 Alternate Crops 	 - Education - AgDatapalooza
December 5	 November 3	 Opportunities Issue	 2017 Review 	 Research 	 Equipapalooza	

Issue Date	 Deadline	 2018  Editorial	crops  guide west 	 Crops Guide east	 Supplements/features
January 9	 December 1 	 Thrive in 2018	 Precision Ag 	 Precision Ag/Big Data 	 Corn Guide	
February 1	 December 29 	 Leadership	 Pulses and Special Crops 	 Fertility & Nutrients 	 - National Potato Guide 		
						      - Eastern Weed Mgmt Guide 	
	    					       Corn, Soybeans, Wheat
February 13	 January 12 	 Business Innovation	 Plant Breeding/Innovation 	 Innovation 	 Soybean Guide	
March 1	 January 26 	 The Next Generation	 Weed Control 	 Weed Management 	 - Forage & Grassland Guide (ROP)	
						      - Forage & Hay Feature
March 13	 February 9 	 Gearing Up/Machinery	 Disease Management 	 Machinery Innovations 	  Seed Treatment Guide
March 27	 February 23	 New Partnerships	 New Seeding Technology 	 Diseases	  	
April 17	 March 16	 Summer Business	 Insect Management 	 Insects		
May/June	 April 27 	 Cross-Canada Road Trip	 Sustainability 	 Cover Crops	  Toyapalooza Feature
July/August	 June 22 	 Annual Insight Issue	 On-Farm Storage 	 Cereals/Wheat			 
September 4	 August 3 	 Annual Marketing Issue	 Soil Fertility 	 Soil Health	 - Corn Guide  - Marketing Feature	
 						      - GPS / Precision Ag Feature
October 9	 September 7 	 Money Management Issue	 Cereals 	 Seed & Plant Breeding 	 - Forage & Grassland Guide (ROP) 
						      - Soybean Guide		
						       - Money Management Feature 
						       -Toyapalooza Feature
November 6	 October  5 	 Education	 Canola 	 Alternate Crops 	 - Education - AgDatapalooza
December 4	 November 2	 Opportunities Issue	 2018 Review 	 Research 	 Equipapalooza	

PUBLICATION SCHEDULE

ADVERTISING OPTIONS
Supplied Inserts / Post-it Notes / Polybagging 
Rate, issue availability, production 
requirements, closing dates, and other detailed 
information available on request. Rates for 
special space units (gatefolds, etc.) are  
available on request. 

Special Positions 
Guaranteed and preferred positions when 
available and requested, add 25% exclusive of 
colour and mechanical charges. Not held from 
year to year without specific written booking 
insertions from advertisers. 

Split Copy 
Regional advertisers may make copy 
substitutions in any combination of regions 
or provincial editions. Additional cost for each 
substitution is $1000 net. Minimum quantity for 
splits is 1000 pieces.



adspecifications

Mechanicals & File Specifications Submitting Ad Materials

Ad Services Co-ordinator 
Country Guide – West 
1666 Dublin Avenue,  
Winnipeg, MB  R3H 0H1

Phone: 204 944 5765
Fax: 204 944 5562
Email: ads@fbcpublishing.com 
FTP: vip.fbcpublishing.com

COUNTRY GUIDE AD DIMENSIONS  TRIMMED MAGAZINE SIZE: 8.125” x 10.75”

AD UNIT
*All sizes W x D

NON BLEED  
DIMENSIONS BLEED AD DIMENSIONS

LIVE AREA TRIM BLEED*

Dbl. Page Spread 15.125" x 10" 16.25" x 10.75" 16.75" x 11.25"

Full Page 7" x 10" 8.125" x 10.75" 8.625" x 11.25"

2/3 Page H: 7" x 6.5" 
V: 4.58" x 10"

H: 8.125" x 6.9"   
V: 5.142" x 10.75"

H: 8.625" x 7.4"   
V: 5.642" x 11.25"

1/2 Page Spread 15.125" x 5" 16.25" x 5.4" 16.75" x 5.9"

1/2 Page Island 4.58" x 7.5"

1/2 Page H: 7" x 5"   
V: 3.333" x 10"

H: 8.125" x 5.4"   
V: 3.9" x 10.75"

H: 8.625" x 5.9"   
V: 4.4" x 11.25"

1/3 Page H: 7" x 3.357"  V: 2.167" x 10"
S: 4.58" x 5"

H: 8.125" x 3.75"   
V: 2.73" x 10.75"

H: 8.625" x 4.25"   
V: 3.23" x 11.25"

1/4 Page H: 7" x 2.5"   S: 3.333" x 5" H: 8.125" x 2.9" H: 8.625" x 3.4"

1/6 Page H: 4.58" x 2.5"  V: 2.167" x 5"

Ear Lug 2" x 2"

Front Banner 3.875" x 2.25" 4.125" x 2.5" 4.625" x 3"

Outside Back Cover 7" x 10" 8.125" x 10.75" 8.625" x 11.25"

Inside Back Cover 7" x 10" 8.125" x 10.75" 8.625" x 11.25"

Inside Front Cover 7" x 10" 8.125" x 10.75" 8.625" x 11.25"

* Bleed ad size dimensions include .25" bleed on all sides

©2017 Glacier FarmMedia Limited Partnership
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Safety Margins (measured from trim 
size): Keep text, logos, etc. 0.375" away 
from gutter on spreads. Full page & 
spreads allow 0.625" sides, 0.375" top and 
bottom. To avoid trimming into type, and 
to assure uniform margins on bleed ads, 
keep dimensions of type area to 15" x 10" 
maximum for double-page spreads, and 
7" x 10" maximum for full page ads. Bleed 
ads must have a minimum of .25" bleed 
allowance on head, foot, and fore edge. 
Crop/registration marks should have an 
offset of .25".

Minimum depth of advertisement: 
One col.: 1"  Two col.: 1.5"   
Three col.: 2.5"

One-column and two-column ads more than 
9" deep and three column ads more than 
7" deep run as full column depth and are 
charged as such.

Electronic Material  Electronic files 
(including inserts) must arrive in press-
ready (high res X1A file) Acrobat PDF format 
(8.0 compatible). When saving a file in PDF 
format ensure all fonts are embeded and 
limit photo resolution to 300 dpi. Colour 
ads must be CMYK, RGB images are not 

acceptable. Files must be sent electronically 
by e-mail to ads@fbcpublishing.com OR 
uploaded by ftp to vip.fbcpublishing.com 

PLEASE NOTE  We DO NOT ACCEPT ads in 
Microsoft Word, Publisher or InDesign format. 
All files will be reviewed to ensure they meet 
Glacier FarmMedia pre-press standards. 
Clients will be contacted regarding any 
modifications required. Publisher will not be 
held responsible for any errors made when 
original deadlines are missed.

Colour Guidance  An accurate colour proof 
must accompany all advertising materials. In 
the absence of a colour proof, publisher will 
not be held responsible for unsatisfactory 
colour reproduction.

Ink Density  Adjust ink limit in photos and 
rich blacks so that total coverage does not 
exceed 240%.

Fine line work and lettering  Fine 
serifs, small lettering, and thin line work 
should be restricted to one colour and 
preferably not smaller than 7 point. The 
use of small letter (under 7 points) and fine 
serifs should be avoided. Publisher can not 
accept responsibility for reproduction and/or 
legibility of any type under 7 point.

	 Trim Size	 8.125" X 10.75"

	 Binding	 Saddle-stitched

	 Column Depth	 10"

	 Standard Column Width	 2.167"

	 Two Columns	  4.58"

	 Three Columns	 7"

	 Halftone line screen	 150

	 Dot gain	 20% on SWOP coated

	 Printing	 Heat-set web offset

FULL PAGE
8.125"x10.75"

LIVE AREA
7"x10"

BLEED
8.625"x11.25"

Advertising Contact

Kevin Yaworsky
NATIONAL sales & marketing

Phone:  250 869 5326 
Email:  kyaworsky@farmmedia.com



New Accounts 
Transient and new accounts, cash with 
order. Credit applications are required 
on all new accounts that have not 
authorized credit card payments.

Terms 
Accounts payable in Canadian funds.  
Net 30 days. Publisher reserves the  
right to charge 1.5% interest per month  
(18% per year) on overdue accounts.

Contracts & Schedules 
Contracts are based on volume 
committed in advance for a  
12-month period.

Advertising not scheduled and contracted 
for will be immediately subject to any 
rate change. Contracted advertising 
will be rate protected for 3 months. The 
publisher is not bound by any conditions, 
printed or otherwise, appearing on 
contracts or copy instructions when  
such conflict with the provisions of  
this rate card.

Contracts for advertising at other than 
published rates will not be accepted.  
The publisher reserves the right to hold 
any advertiser and its advertising agency 
jointly and severally liable for such 
monies as are due and payable to the 
publisher.

Commission 
15% will be paid to recognized agencies 
on the gross charges for space, colour, 
and position, when ad copy is forwarded 
via FTP or e-mail. 

Advertising Content 
All copy subject to the approval of 
the publisher, who reserves the right 
to reject, discontinue, or omit any 
advertisement or cancel any advertising 
contract without penalty to either party.

Publisher reserves the right to place the 
word “Advertisement” centered in 8pt 
Helvetica over any paid announcement.

Dollar Volume Discount 
Glacier FarmMedia offers the following 
dollar volume discounts. These apply 
to gross advertising dollars spent 
within a 12-month period in any Glacier 
FarmMedia print publication with the 
exception of Western Producer, Seed 
Manitoba, Yield Manitoba, Yield Alberta,  
Ag Dealer and Agricole Idéal.

Gross Dollars Spent	  Discount

20,001 - 50,000	 2% 
50,001 - 150,000	 3.5% 
150,001 - 250,000	 5% 
250,001 - 300,000	 7.5% 
300,001 - 400,000	 9% 
400,001 + 	 10.5%

Cancellations 
No cancellations accepted after closing 
date. Cancellation of advertisements 
that have been set will be subject to 
production charge.

 
 

Liability 
Advertiser and advertising agency 
assume liability for content (including 
text, representations, and illustrations in 
advertisements printed) and also assume 
responsibility for any claims arising 
therefrom made against the publisher.

Colour Reproduction 
Publisher will not be responsible for 
unsatisfactory reproduction of colour 
advertisements unless accurate colour 
proofs are supplied. 

Make-good insertion will not be granted 
on minor errors which do not affect 
the value of the whole advertisement. 
Publisher’s liability will not exceed the 
cost of the area of the space occupied 
by the error, whether the error is due 
to the negligence of its servants or 
otherwise. There shall be no liability for 
non-insertion beyond the amount paid 
for such advertisement. No allowance for 
errors in key numbers.

Exclusivity 
We do not offer exclusivity for front page 
banners, ear lugs, banner wraps, outside 
back pages, inserts, etc.

Special Services 
When publisher must provide artwork, 
advertiser will be billed at cost. Publisher 
reserves the right to charge for changes 
required to customer supplied material.

terms&conditions

www.country-guide.ca         @CntryGuide
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Submitting Ad Materials

Ad Services Co-ordinator 
Country Guide – West 
1666 Dublin Avenue,  
Winnipeg, MB  R3H 0H1

Phone: 204 944 5765
Fax: 204 944 5562
Email: ads@fbcpublishing.com 
FTP: vip.fbcpublishing.com

03012017

Advertising Contact

Kevin Yaworsky
NATIONAL sales & marketing

Phone:  250 869 5326 
Email:  kyaworsky@farmmedia.com


