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Farmers and other com-
mercial users of drones 
should  begin  now to 

secure the required Transport 
Canada author izat ion for 
operating the unmanned air 
vehicles they use for scouting 
fields, crops and livestock.

Drone licensing has become 
a hot ticket item in recent 
months because of the growing 
recreational interest in flying 
the units, said Natasha Gauth-
ier, a spokeswoman for Trans-
port Canada. Last summer, the 
department launched a review 
of its UAV operating regulations 
and is expected to release them 
sometime during 2016. They 
will be included in the Canada 
Gazette for consultation with 
stakeholders and the public.

Unless you’re flying for fun, as 
model airplane enthusiasts do, 
you’ll need a Special Flight Op-
erations Certificate from Trans-
port Canada, advises Gauthier 
in an interview. “We decide on 
them on a case-by-case basis. 
Our inspectors will go through 
their applications and check 
out their experience operating 
the units.”

The certificates “can include 
restrictions and requirements 
such as maximum allowed alti-

Drone 
regulations 
coming
Farmers will need an 
operating permit

by JenniFer Paige
Co-operator staff/Brandon

Efforts to reduce the 
Canadian beef indus-
tr y ’s  environmental 

footprint are paying off, new 
research shows. 

“Improved production and 
feed efficiencies, crop yields 
and management strategies 
have led to reduced emissions 
in Canadian beef production,” 
said Tim McAlister, research 
scientist with Agriculture and 
Agri-Food Canada (AAFC) 
and principal investigator 
of the research study. “And, 
compared to 30 years ago, 
Canadian producers are now 
able to produce more beef 
with fewer cattle and less 
land.”

Over the past year and a 
half,  AAFC, Environment 
Canada and the Beef Cattle 
Research Council (BCRC) 

have been examining the true 
environmental footprint of 
the Canadian beef industry 
by analyzing how greenhouse 
gases (GHG) associated with 
production have changed 
between 1981 and 2011.

“One kilogram of Canadian 
beef created 15 per cent fewer 
GHG emissions in 2011 com-
pared to 1981,” said McAlister.

The report’s findings indi-
cate a 13 per cent decrease 
in carbon dioxide over the 
30-year period, as well as a 15 
per cent decrease in methane, 
and 16 per cent decrease in 
nitrous dioxide.

“ We found that nearly 
three-quarters of GHG emis-
sions were stemming from 
enteric methane produced 
during digestion. And so, as 
production systems have 
become more efficient, cat-
tle are managed in ways that 
promote faster growth and 
are reaching slaughter weight 

sooner, which means they are 
spending fewer days ruminat-
ing, producing methane and 
generating manure.”

Emissions 
McAlister said research shows 
that nearly 80 per cent of 
methane emissions came 
from the cow-calf sector.

“This is due to the fact that 
most breeding herds spend 
the majority of their life cycle 
consuming forage-based 
diets, which produce more 
methane compared to grain-
based diets,” he said.

Along with reduced emis-
sions, researchers found great 
strides in the sector’s ability to 
produce more beef with fewer 
animals and less land.

“We found that Canada was 
able to produce 32 per cent 
more beef in 2011 than 1981, 
mainly due to higher carcass 
weight. Slaughter steers were 
29 per cent heavier and heif-

ers were 45 per cent heavier 
than in 1981,” said McAlister. 
“These advancements say a 
lot about the research com-
munity’s ability to find more 
efficient production methods, 
at the same time this progres-
sion is certainly a credit to the 
investments being made into 
research and development 
and the industry’s ability to 
adopt the technology.”

The study states that in 
2011 it required 29 per cent 
fewer cattle in the breeding 
herd, 27 per cent fewer in 
slaughter cattle and 24 per 
cent less land to produce the 
same amount of beef, com-
pared to 1981.

“In  t h e  c ow - c a l f  s e c -
tor, a focus on nutrition has 
improved growth and repro-
ductive performance. More 
females will be getting preg-
nant and successfully wean-

Solid gains by cattle sector
Canadian beef producers are producing more beef on less land with  
fewer animals, all while reducing greenhouse gas emissions  

See CATTLE on page 6 »  
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Paying for improved 
varieties

Having witnessed the Canadian 
government’s softening commit-
ment in recent years to research 

that develops improved varieties for 
farmers, we’ve been reluctant to let tax-
payers off the hook. 

Historically, publicly funded 
research has been the cornerstone 
of Canada’s reputation as one of the 
world’s best when it comes to produc-
ing cereal crops. Over the past century, 
Agriculture and Agri-Food Canada 
scientists have helped farmers stead-

ily improve their productivity through genetics that increase 
yields, use available resources more efficiently, and keep 
farmers one step ahead of disease and pests. 

It is a well-accepted principle that research investment 
pays off, as cited in an exhaustive 2010 review of the litera-
ture by Julian M. Alston for the Organization for Economic 
Co-operation and Development (OECD): “A predominant 
and persistent finding across the studies was that the rate of 
return was quite large. The main mass of the distribution of 
internal rates of return reported in the literature is between 
20 per cent and 80 per cent per annum,” the report says.

He also found that underinvestment in agricultural 
research is a global problem, partly because it is a lengthy 
process. “Research takes a long time to benefit production, 
and then it affects production for a long time.”

In the past, it could be argued that society benefited every 
bit as much as farmers did from improved productivity. 
Increasing supplies make food more affordable, which means 
consumers have more to spend on goods and services that 
support a growing economy.  

But in industrialized economies such as Canada’s, the agri-
cultural sector is highly dependent on exports and that soci-
etal benefit becomes more nuanced. Despite all the media 
reports about higher food costs consumers will face this year 
due to our sinking dollar and our penchant for imported fresh 
fruits and vegetables, Canadians aren’t likely to go hungry. 

Canadians spend about a dime of every dollar they earn on 
food. At most, Food Freedom Day, the day in early February 
when the average Canadian household earns enough income 
to pay its annual food bill, might be delayed a few days. But 
the amount of food wasted in this country might also decline 
and people might start embracing some often overlooked 
local options such as homegrown carrots and cabbage. 

Of course, Canadian taxpayers benefit from a strong 
agricultural sector’s contribution to the country’s GDP. 
Maintaining the industry’s competitive advantage in a glo-
bal market is an important rationale for continued public 
research investment. But many of the consumer benefits 
of farmers’ improved productivity now flow to consumers 
elsewhere. 

The discussion over who should pay the cost of variety 
development, particularly pertaining to cereals, is undergo-
ing an evolution that has some significant implications for 
farmers.

Several options are outlined in the recently released report 
by JRG Consulting Group for the Prairie wheat and bar-
ley commissions entitled “Exploring Options for Producer 
Involvement in Wheat and Barley Variety Development.” 

Farmers are being asked to consider how they want to be 
involved in cereal development, how much more they are 
willing to pay and how that support should be collected. End 
point royalties (EPR), an option that became possible with 
Canada’s adoption of the updated Plant Breeders’ Rights 
international treaty, are also on the table. With EPR, you’d 
declare the variety and pay a user fee on delivery.

Note this is not about whether farmers should pay more 
than they do today through checkoffs and royalties; it is 
about what form their increased support should take.

Prairie farmers’ contributions today cover about one-third 
the cost of the $41 million Agriculture and Agri-Food Canada 
(AAFC) spends annually on variety development. 

The private sector stepped up quickly to take the helm on 
improving crops such as canola, because it was able to secure 
a return on investment on those crops through hybridization, 
and by contractually ending the use of farm-saved seed. 

Neither is an option for cereals, at least not yet, so invest-
ments in cereal development improvement hold little appeal 
for the private sector. 

As things stand today, governments are still carrying 72 per 
cent of the estimated $56 million spent on cereal develop-
ment annually in Canada, with only 15 per cent carried by the 
private sector and 12 per cent by farmers. 

The report points out that Canada’s total investment in 
cereals falls far short of what some of its global competitors 
are doing. Australia, for example, spends 2.7 times more. 

We continue to oppose governments withdrawing from 
public investment in varietal research altogether. But if farm-
ers want to see continued genetic improvements in their 
crops, they are going to have to pay more.

laura@fbcpublishing.com

China sees woe, U.S. agriculture sees red

By AlAn GueBert

The fireworks-filled, holiday celebration that is 
the Chinese New Year doesn’t begin until Feb. 8. 
Three weeks into calendar year 2016, however, 
key elements in China’s economy — its wildly 
speculative stock markets, less-than-transparent 
currency, sagging heavy industries — have gone 
boom.

That weakness is already being felt in U.S. farm 
and ranch country. Rural America, after all, is 
China’s biggest grocery store; 20 per cent of all 
American ag exports, $29.9 billion in 2014, go to 
the Asian giant.

That means what happens in Shanghai securi-
ties markets greatly affects Chicago commodity 
markets, New York stock markets, and global cur-
rency markets. And, lately, what’s been happen-
ing is all bad.

For example, in the first two weeks of 2016 
trading, Chinese stock markets cracked badly, 
down about 10 per cent. Other big stock markets, 
like London, Frankfurt, and New York, felt the 
heat and dropped, respectively, 5.3, 8.3 and 6.0 
per cent lower.

Because of their bigger size, however, losses in 
these non-Chinese markets were far more sig-
nificant. U.S. market watchers estimate the deep 
sell-off in American stocks has already cost inves-
tors $1 trillion, the biggest loss of any new year in 
New York.

The Chinese punch to American farm and 
ranch markets, while less than that, will sting 
more. Especially hard hit will be U.S. cotton, soy-
beans, and pork.

The USDA estimates that current-year exports 
of cotton will be 10 million bales, 1.3 million 
under a year ago. 

U.S. soybeans, too, are facing a stiff Chinese 
headwind. Reports late last fall warned that the 
country’s heavy stockpiling of purchased soy in 

late 2015 would bring slowing imports in early 
2016.

On Jan. 12, USDA confirmed the reports; it 
lowered overall U.S. soy exports because of those 
huge stocks and because China — always a savvy 
buyer — has shifted its buying to Brazil where 
the stumbling Brazilian currency, the real, has 
dropped 60 per cent relative to China’s renminbi 
in just the last year.

That cut in exports, despite a small drop in 
overall 2015-16 U.S. production, spurred USDA 
to drop the average U.S. soybean price for 2015 to 
$8.80 per bu., well under the last two years’ aver-
age prices of $13 in 2013 and $10.10 in 2014.

In its Dec. 15 Livestock, Dairy, and Poultry 
Outlook, USDA noted that to date American pork 
exports to China were 16 per cent below year-ago 
numbers. 

It’s not that China is importing less pork; it isn’t. 
China continues to maintain a zero-tolerance 
rule for ractopamine, a feed additive used in the 
U.S. and permitted in other markets. As such, 
China tests — and slows — every shipment of 
American pork into its ports.

Worse, the European Union’s wobbly economy 
means its currency continues to weaken against 
the dollar. Because of that weakness, EU pork 
exports to China are up a whopping 29.5 per cent 
— mostly at the expense of the Americans.

China has other problems, too — a currency 
that most economists believe remains overval-
ued, a central government that insulates busi-
nesses (like banking) from global competition, 
and heavily traded, mostly speculative stock 
markets that play an oversized role in the nation’s 
economy.

Combined, all promise a less than happy new 
year for many Chinese consumers and many 
American farmers and ranchers who feed them.

The Farm and Food File is published weekly through the 
U.S. and Canada. www.farmandfoodfile.com.

OPINION/EDITORIAL

OUR HISTORY:  January 1890

Laura Rance
Editor

A 
full line of binders, mowers, rakes, straw cutters and 
plows and harrows was available at The Patterson & 
Bro. Co. in Winnipeg, which ran this ad in the January 

1890 issue of The Nor-West Farmer and Miller.
Among the questions discussed in that issue was the mer-

its of couch grass, “some pronouncing it one of the vilest of 
weeds, and others claiming for it high nutritive qualities over-
weighing all the disadvantages of its growth.” 

The writer favoured the former description. “I have spent a 
good many hours with my man digging it up,” he wrote, sug-
gesting that the roots be turned over and exposed to the sun to 
prevent them spreading.

Another writer suggested that a museum be set up in con-
junction with experimental farms, and suggested the exhibit 
contain a sample of each year’s harvest. 

“It would be interesting and instructive to have, for example, 
a few pounds of the once-famed wheat of the old Red River 
settlers at its best, in contrast to the rather degenerate descen-
dant of the present day.”

In other news, a train from the Deloraine branch of the CPR 
had recently brought a load of 28,000 pounds of poultry to 
Winnipeg. “The fowls were all fatted in the province, and reflect 
great credit on the ability of Manitoba farmers to turn out such fine poultry.”
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Manitoba Co-operator
We’re at the centre of things
In Manitoba, we’re proud to be known as part of the Canadian West, but geographically, we’re 
not. We’re really at the centre — Canada’s midpoint is on the Trans-Canada Highway just 
east of Winnipeg. That makes agriculture in Manitoba a mixture of both east and west. Like 
their colleagues farther west, Manitoba farmers grow high-quality spring wheat and  canola 
as well as other cereals. But despite its reputation for cold winters, Manitoba has the longest 
and warmest growing season on the Prairies. As a result, soybeans are now the number three 
crop in the province. Corn has long been a part of crop rotations in the southern part of the 
province, and Manitoba is the home of some of the breeding programs to launch corn farther 
west into Saskatchewan and Alberta. It’s also Canada’s largest producer of sunflowers and 
second-largest producer of edible beans.

Manitoba also has one of the highest-moisture areas on the Prairies, which in combination 
with deep black soils produces the highest yields in Western Canada. That makes Manitoba 
farmers the highest users of production inputs on the Prairies. The abundant moisture also 
makes for high forage yields, and almost half of Manitoba farmers raise cattle either on their 
own or as part of a mixed farm operation. Manitoba is also Canada’s largest hog-producing 
province.

The Co-operator
The Co-operator’s roots go back to 1925, when it was set up by one of the provincial  
co-operative grain elevator companies. But in the 1940s the paper switched to its current 
weekly tabloid format, and evolved into a paper that was all about farming rather than  
co-operatives. But the name stuck, and ever since, the Co-operator has been a weekly arrival 
in the mailbox of most farm homes in the province, bringing a mixture of domestic and 
international news about production, marketing and policy, and how they relate to farmers 
and their communities. 

Whether it’s the types of farms or farmers, their mix of crops and livestock, their farm 
organizations or their government programs, every province is a little different. To reach 
Manitoba farmers, the best choice remains the one that it’s been for decades — the  
Manitoba Co-operator.

The Manitoba Co-operator  |  January 21, 2016 17

Changes to Canadian  
Grain Commission Western 
wheat classes coming Aug. 1
The new Canada Northern Hard Red class will be home to Faller, Prosper, Elgin ND in the  
new crop year, while 29 other wheats from the CWRS and CPSR classes will move in 2018

BY ALLAN DAWSON
Co-operator staff

A ug. 1 Western Canada 
gets a new milling wheat 
class. It will be its ninth, 

called Canada Northern Hard Red 
(CNHR), and it opens new oppor-
tunities for higher-yielding wheats, 
while preserving the quality repu-
tation for the Canada flagship red 
spring wheat classes. 

American Dark Northern Spring 
varieties Faller, Prosper and Elgin 
ND, currently in the Canada 
Western Interim Wheat class, 
will move to the new CNHR class 
and the interim class will end, 
the Canadian Grain Commission 
(CGC) announced in a news 
release Jan. 15.

On Aug. 1, 2018, 25 CWRS and 
four CPSR wheats will move to the 
CNHR class. Among the CWRS 
wheats there are some popular 
varieties including Harvest and 
Kane. (See the list below.) The CGC 
had initially planned to move them 
in 2017, but is delaying it a year 
to give the industry more time to 
adjust.

“We want to make it clear that 
these varieties are not being 
deregistered, they’re just moving 
from one class to another,” Daryl 
Beswitherick, the CGC’s pro-
gram manager for quality assur-
ance standards, said in an inter-
view. “Farmers will just need to 
know what class the wheats are in 
by 2018. They will still be legal to 
grow.”

This Aug. 1 the CGC is also elimi-
nating the Canada Western General 
Purpose (CWGP) and Canada 
Feed Wheat classes, transferring 
the varieties from both to the new 
Canada Western Special Purpose 
class. Like the CWGP class, the spe-
cial purpose class does not require 
end-use quality be assessed as a 
prerequisite to registration.

The CWGP class was created in 
2008 for wheats suited for etha-
nol production and livestock feed. 

But it’s also become home for 
some higher-yielding varieties that 
don’t meet the milling and end-
use requirements of other wheat 
classes.

Marketability also played a role 
in the switch to the new special 
purpose class, Beswitherick said. 
“General purpose” doesn’t sound 
as appealing as “special purpose.”

Elwin Hermanson, the CGC’s 
chief commissioner, announced 
t h e  w h e a t  c l a s s  re v i e w  a t 
the Manitoba Seed Growers’ 
Association’s annual meeting in 
December 2014. He explained  the 
goal was to protect and enhance 
the CWRS and CPSR classes fol-
lowing several years of complaints 
from some customers about 
weaker-than-normal wheat gluten 
strength.

An investigation concluded that 
some new CWRS wheats with glu-
ten strength close to the minimum 
allowed were among the most 
popular with farmers. In addition, 

poor weather had resulted in even 
lower gluten strength. The industry 
has since agreed to tighter gluten 
strength standards for the CWRS 
and CPSR classes.

Over the past  12 months, 
Western Canada’s grain industry 
has been consulted and there is a 
consensus to make the changes, 
Beswitherick said.

The new CNHR class opens the 
door to new varieties with slightly 
lower protein and gluten strength 
and higher yields, while protecting 
the CWRS class.

“The market will determine what 
farmers grow,” Beswitherick said, 
alluding to the possibility that 
some CNHR wheats will earn less 
per bushel than CWRS varieties but 
make as much or more because of 
higher yields.

For example, in 2015 based on 
crop insurance yields province-
wide, Prosper, the highest-yield-
ing variety that will be in the new 
CNHR class, averaged 11 bush-

els an acre or 19 per cent, more 
than AAC Elie, the highest-yielding 
CWRS wheat.

More new varieties could be 
added to the CNHR class as 
early as this year. In anticipa-
tion of the new class, the Prairie 
Recommending Committee for 
Wheat, Rye and Triticale, set up 
registration trials last year.

Western Canada’s current eight 
milling wheat classes are as fol-
lows: CWRS, CPSR, CPS White, 
Canada Western Extra Strong, 
Canada Western Amber durum, 
Canada Western Red Winter, 
Canada Western Soft White and 
Canada Western Hard White 
Spring.

The following varieties will be 
moved from the CWRS and CPSR 
classes to the CNHR class Aug. 1, 
2018.

CWRS: AC Abbey, AC Cora, AC 
Eatonia, AC Majestic, AC Michael, 
AC Minto, Alvena, Alikat, CDC 
Makwa, CDC Osler, Columbus, 
Conway, Harvest, Kane, Katepwa, 
L e a d e r,  L i l l i a n ,  Mc Ke n z i e , 
Neepawa, Park, Pasqua, Pembina, 
Thatcher, Unity and 5603HR.

CPSR: AC Formost, AC Taber, 
Conquer and Oslo.

allan@fbcpublishing.com
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PUTTING YOU IN CONTROL WITH 
NEW LIQUID MUSCLE
Introducing new DuPont™ Travallas™ liquid herbicide for your toughest 
broadleaf weeds for use in spring wheat, durum wheat and spring barley.

Now there’s a new liquid choice in high-performance weed control for cleavers, dandelion, 
hemp-nettle, Canada thistle1, kochia, wild buckwheat, and narrow-leaved hawk’s-beard. 
Travallas™ features multiple modes-of-action and a built-in adjuvant, in one powerful liquid. 
So you’ll realize the con� dence to spray even under the toughest conditions. One case treats 
80 acres. Available in an easy-to-handle case of two, 8 L jugs. 
DuPont™ Travallas™. A new liquid choice in high-performance weed control.
Questions? Ask your retailer, call 1-800-667-3925 or visit travallas.dupont.ca
1Suppression.

1470 Travallas Crop Sponsor_MBCoop.indd   1 12/21/15   9:49 AM

Changes are coming to Western Canada’s wheat class system Aug. 1, including the 
creation of the new Canada Northern Hard Red class, which will be home to Faller, Prosper 
and Elgin ND, says Daryl Beswitherick, the CGC’s program manager for quality assurance 
standards.   PHOTO: ALLAN DAWSON

“We want to make 
it clear that these 
varieties are not being 
deregistered, they’re 
just moving from 
one class to another. 
Farmers will just need 
to know what class the 
wheats are in by 2018. 
They will still be legal 
to grow.”

Daryl Beswitherick



ourstaff

Laura Rance  Editor

Laura grew up on a grain and livestock farm in southern Manitoba, studied 
journalism and has devoted more than 30 years of her career covering agriculture 
and rural issues for daily and weekly newspapers in Western Canada. In addition 
to her editing duties at the Co-operator, Laura writes a weekly business column 
for the Winnipeg Free Press about agricultural issues. 

Laura has won multiple national and international awards for her work, both 
from the Canadian Farm Writers Federation and the National Association 
of Agricultural Journalists, and from the agricultural community for her 
contributions to the public understanding of agriculture. Laura is based in 
Carman, one of Manitoba’s major agriculture centres, and where she has an 
opportunity to ride her two horses.

Gord Gilmour  AssociAtE Editor

Recently returned to the Co-operator, Gord has been reporting on agriculture 
for more than 20 years, including former stints with the Co-operator and most 
recently with Country Guide, where he was recognized with several awards for 
his in-depth features on agronomic and policy issues. He has also held policy 
positions with industry organizations and the Manitoba government. Gord was 
raised on a family farm in Saskatchewan, where he still returns for holidays and 
to help with harvest.

Allan Dawson  sEnior rEportEr

Allan Dawson has been reporting on agriculture for 35 years — most with the 
Manitoba Co-operator, which he joined in 1983. A veteran reporter, Dawson has a 
deep knowledge of Western Canada’s grain industry. Dawson also reports on a wide 
range of agronomic topics. His work has been recognized with journalism awards 
from the North American Agricultural Journalists and Canadian Farm Writers’ 
Federation. Dawson was raised in Altamont, Manitoba, where his family ran a mixed 
grain and beef farm and general store. He and his wife Joyce live near Miami, not far 
from the family farm where Dawson continues to raise a few beef cows during the 
summer.

www.manitobacooperator.ca          @MBCooperator
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Lorraine Stevenson   rEportEr

Based in Carman, reporter and photographer Lorraine Stevenson is known for 
her expertise in rural and community issues as well as agronomy. She joined the 
editorial team of the Manitoba Co-operator in 1995.  Her writing primarily focuses 
on conservation, food and health, rural and farm business, rural governance, 
agricultural safety and social issues related to rural life. 

Lorraine previously wrote for newspapers in Manitoba's Interlake and Winnipeg 
before joining the Co-operator.  She has degrees from University of Winnipeg (BA 
Sociology) and University of King’s College in Halifax (BA Journalism.)

Shannon VanRaes  rEportEr

Shannon got her first taste of agriculture on a family-owned tobacco farm in southern 
Ontario. She moved west to pursue a career in journalism and had worked in daily 
news as well as communications before joining the Manitoba Co-operator in 2011. 
Based in Winnipeg, Shannon covers general issues, provincial affairs and the livestock 
industry. An accomplished photographer, she is also actively experimenting with 
drone photography. In 2013,  Shannon won the Agricultural Journalist of the Year 
award from the North American Agricultural Journalists, an organization which 
includes members from both U.S. and Canadian publications.

Jennifer Paige  rEportEr

Jennifer Paige covers southwestern Manitoba from her home base in Brandon. The 
newest member of our team, she joined the Co-operator in January after stints at the 
Minnedosa Tribune and Issues Ink. 

Born and raised in Brandon, Jennifer graduated with honours from Lethbridge 
College in 2012 from the communication arts program, majoring in print journalism. 
She was awarded first place for the top new story of 2014 by the Manitoba 
Community Newspapers Association. 

www.manitobacooperator.ca          @MBCooperator

©2016 FBC Communications Limited Partnership
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Rates effective as of April 1, 2016

$3.50 per agate line    Black & 1 Colour  $360    Black & 3 Colour  $1,000

  ISSue DATe DeADLIne

2016 July July 7 June 29

September  September 8 August 31

November November 17 November 9

2017 January January 5 December 22

February February 23 February 15

April April 20 April 12

September September 7 August 30

November November 16 November 8

2018 January January 4 December 20

mANITOBA CO-OPERATOR PUBLICATION SCHEDULE

EARLy DEADLINES

ADVERTISING OPTIONS 

SPeCIAL PoSITIonS  
Guaranteed and preferred positions when available and 
requested, add 25% exclusive of colour and mechanical charges. 
Not held from year to year without specific written booking 
insertions from advertisers.

SuPPLIeD InSeRTS / PoST-IT noTeS   
Rate, issue availability, production requirements, closing dates, 
and other detailed information available on request. 

SUBmITTING AD mATERIALS

AD SeRVICeS Co-oRDInAToR 
Manitoba co-operator 
1666 dublin Avenue,  
Winnipeg, MB  r3H 0H1

phone: (204) 944-5765
Fax: (204) 944-5562
Email: ads@fbcpublishing.com 
Ftp: vip.fbcpublishing.com 

ADVERTISING CONTACT

Manitoba Co-operator is published weekly on Thursdays.
Deadline for space and material is Thursday noon central 
time one week prior to issue date. 
No issue published the week between Christmas and New Year’s.

AD SIZe DIMenSIonS B&W RATe B&1 RATe FuLL CoLouR

Double Page Spread 21.6 x 15.5” / 10 col. x 217 agate lines 7,595.00 8,315.00 9,595.00

Full Page 10.25 x15.5” / 5 col. x 217 agate lines 3,797.50 4,157.50 4,797.50

2/3 Page 10.25 x 10.28” / 5 col. x 144 agate lines 2,520.00 2,880.00 3,520.00

Junior Page Spread 17.4 x 10” / 8 col. x 140 agate lines 3,920.00 4,640.00 5,920.00

Junior Page 8.125 x 10” / 4 col. x 140 agate lines 1,960.00 2,320.00 2,960.00

1/2 Double Page Spread 21.6 x 7.75” / 10 col. x 108 agate lines 3,780.00 4,500.00 5,780.00

1/2 Page 10.25 x 7.75” / 5 col. x 108 agate lines 1,890.00 2,250.00 2,890.00

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines 1,260.00 1,620.00 2,260.00

1/4 Page 6 x 6.625” / 3 col. x 93 agate lines 976.50 1,336.50 1,976.50

1/8 Page 4 x 5” / 2 col. x 70 agate lines 490.00 850.00 1,490.00

earlug 3.083 x 1.833” 1,976.50

Front Banner 10.25 x 3” / 5 col. x 42 agate lines 2,960.00
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2016 ISSue DATe DeADLIne

Potatoes Feature April 28 April 21

Ag in Motion Feature July 14 July 7

Big Iron Feature September 1 August 25

Seed Manitoba  December 8 October 14

2017 ISSue DATe DeADLIne

Ag Days Feature January 5 December 22

Yield Manitoba February 16 January 13

Potatoes Feature April 27 April 20

Ag in Motion Feature July 13 July 6

Big Iron Feature August 31 August 24

Seed Manitoba December 7 October 13

fEATURES / SUPPLEmENTS

Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
Email: jack.meli@fbcpublishing.com



ADVERTISING CONTACT

mECHANICALS & fILE SPECIfICATIONS SUBmITTING AD mATERIALS

AD SeRVICeS Co-oRDInAToR 
Manitoba co-operator
1666 dublin Avenue,  
Winnipeg, MB  r3H 0H1

phone: (204) 944-5765
Fax: (204) 944-5562
Email: ads@fbcpublishing.com 
Ftp: vip.fbcpublishing.com 

eLeCTRonIC MATeRIAL  
Electronic files (including inserts) must 
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible). 
When saving a file in PDF format ensure 
all fonts are embeded and limit photo 
resolution to 170 dpi. Colour ads must be 
CMYK, RGB images are not acceptable. 
Files must be sent electronically by e-mail 
to ads@fbcpublishing.com OR uploaded 
by ftp to vip.fbcpublishing.com

PLeASe noTe We DO NOT ACCEPT ads 
in Microsoft Word, Publisher or InDesign 
format. All files will be reviewed to ensure 
they meet FBC pre-press standards. 
Clients will be contacted regarding any 
modifications required. Publisher will not 
be held responsible for any errors made 
when original deadlines are missed.

CoLouR GuIDAnCe An accurate colour 
proof must accompany all advertising 
materials. In the absence of a colour proof, 
publisher will not be held responsible for 
unsatisfactory colour reproduction.

Ink DenSITy Adjust ink limit in photos 
and rich blacks so that total coverage does 
not exceed 240%.

FIne LIne WoRk AnD LeTTeRInG  Fine 
serifs, small lettering, and thin line work 
should be restricted to one colour and 
preferably not smaller than 7 point. The 
use of small lettering (under 7 points) 
and fine serifs should be avoided. 
Publisher can not accept responsibility for 
reproduction and/or legibility of any type 
under 7 point.

 Column width 1.9”

 Gutter width .995”

 Page depth 217 agate lines

 No. of columns 5

 Halftone line screen 85

 Dot gain 30%

 Printing Heat-set web offset

 Bleeds Not available

AD SIZe DIMenSIonS

Double Page Spread 21.6 x 15.5” / 10 col. x 217 agate lines

Full Page 10.25 x15.5” / 5 col. x 217 agate lines

2/3 Page 10.25 x 10.28” / 5 col. x 144 agate lines

Junior Page Spread 17.4 x 10” / 8 col. x 140 agate lines

Junior Page 8.125 x 10” / 4 col. x 140 agate lines

1/2 Double Page Spread 21.6 x 7.75” / 10 col. x 108 agate lines

1/2 Page 10.25 x 7.75” / 5 col. x 108 agate lines

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines

1/4 Page 6 x 6.625” / 3 col. x 93 agate lines

1/8 Page 4 x 5” / 2 col. x 70 agate lines

earlug 3.083 x 1.833”

Front Banner 10.25 x 3” / 5 col. x 42 agate lines

adspecifications

www.manitobacooperator.ca          @MBCooperator
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Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
Email: jack.meli@fbcpublishing.com
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new Accounts 
Transient and new accounts, cash with 
order. Credit applications are required 
on all new accounts that have not 
authorized credit card payments.

Terms 
Accounts payable in Canadian funds.  
Net 30 days. Publisher reserves the  
right to charge 1.5% interest per month  
(18% per year) on overdue accounts.

Contracts & Schedules 
Contracts are based on volume 
committed in advance for a  
12-month period.

Advertising not scheduled and contracted 
for will be immediately subject to any 
rate change. Contracted advertising 
will be rate protected for 3 months. The 
publisher is not bound by any conditions, 
printed or otherwise, appearing on 
contracts or copy instructions when  
such conflict with the provisions of  
this rate card.

Contracts for advertising at other than 
published rates will not be accepted.  
The publisher reserves the right to hold 
any advertiser and its advertising agency 
jointly and severally liable for such 
monies as are due and payable to the 
publisher.

Commission 
15% will be paid to recognized agencies 
on the gross charges for space, colour, 
and position, when ad copy is forwarded 
via FTP or e-mail. 

Advertising Content 
All copy subject to the approval of 
the publisher, who reserves the right 
to reject, discontinue, or omit any 
advertisement or cancel any advertising 
contract without penalty to either party.

Publisher reserves the right to place the 
word “Advertisement” centered in 8pt 
Helvetica over any paid announcement.

Dollar Volume Discount 
FBC offers the following dollar volume 
discounts. These apply to gross 
advertising dollars spent within a 
12-month period in any Farm Business 
Communications print publication with 
the exception of Seed Manitoba, Yield 
Manitoba, Yield Alberta,  Ag Dealer and 
Agricole Idéal.

Gross Dollars Spent  Discount

20,001 - 50,000 2% 
50,001 - 150,000 3.5% 
150,001 - 250,000 5% 
250,001 - 300,000 7.5% 
300,001 - 400,000 9% 
400,001 +  10.5%

Cancellations 
No cancellations accepted after closing 
date. Cancellation of advertisements 
that have been set will be subject to 
production charge.

 
 

Liability 
Advertiser and advertising agency 
assume liability for content (including 
text, representations, and illustrations in 
advertisements printed) and also assume 
responsibility for any claims arising 
therefrom made against the publisher.

Colour Reproduction 
Publisher will not be responsible for 
unsatisfactory reproduction of colour 
advertisements unless accurate colour 
proofs are supplied. 

Make-good insertion will not be granted 
on minor errors which do not affect 
the value of the whole advertisement. 
Publisher’s liability will not exceed the 
cost of the area of the space occupied 
by the error, whether the error is due 
to the negligence of its servants or 
otherwise. There shall be no liability for 
non-insertion beyond the amount paid 
for such advertisement. No allowance for 
errors in key numbers.

exclusivity 
We do not offer exclusivity for front page 
banners, ear lugs, banner wraps, outside 
back pages, inserts, etc.

Special Services 
When publisher must provide artwork, 
advertiser will be billed at cost. Publisher 
reserves the right to charge for changes 
required to customer supplied material.

SUBmITTING AD mATERIALS

AD SeRVICeS Co-oRDInAToR 
Manitoba co-operator
1666 dublin Avenue,  
Winnipeg, MB  r3H 0H1

phone: (204) 944-5765
Fax: (204) 944-5562
Email: ads@fbcpublishing.com 
Ftp: vip.fbcpublishing.com 

ADVERTISING CONTACT

Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
Email: jack.meli@fbcpublishing.com


