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PAYING FOR
NEW VARIETY
RESEARCH
Consultations around new
producer funding models for variety
development are underway

Publications Mail Agreement #40069240

hroughout November and
December 2018, officials
from the Canadian Food
Inspection Agency (CFIA) and
Agriculture and Agri-Food Canada
(AAFC) consulted in Winnipeg,
Ottawa, Saskatoon and Edmonton
about a new framework for plantbreeding institutions to collect a
return on their investment for the
varieties they develop. The consultations began with some discussion
on the concept of value capture in
general and then discussed two
potential systems for doing this.
The two models discussed were a
trailing royalty on farm-saved seed
and an end point royalty (EPR).
Under the farm-saved seed royalty,
producers would agree to certain
conditions on saving their own
seed when they bought certified
seed of protected varieties. Once a
producer purchased an eligible
variety, they would be entered into
a database and in subsequent years
they would have to report how
many acres they planted with saved
seed of that variety. They would
then be invoiced for those acres and
pay a royalty that would be a
reduced value of the certified seed
royalty.
Under an EPR, a non-refundable
royalty would be payable on all harvested material. The royalty would
be collected at the point of sale (i.e.
an elevator) and royalties would be
distributed to breeders based on
their respective market share.
There would be an exemption or
rebate of the EPR for producers
who purchased certified seed to
produce that grain.

Because there isn’t one
Western Canada isn’t two-crop country

See VARIETY RESEARCH on page 5 
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Get to know the
‘Delta’ Hackberry tree

A farmer in Western Canada could be a 27-year old growing canola, yellow peas and barley on 1,500 acres.
It could be a 43-year old growing barley, lentils, winter wheat and flax on 3,200 acres, plus looking after 150
beef cattle. It could be a 62-year old growing durum wheat, lentils, chickpeas and canola on 5,000 acres.
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But that’s just what they’re growing this year. Next year their crop mix could be partly or completely different.
And it should be — the benefits of rotating crops have been known for many years. Today the practice is
more important than ever. With new challenges such as weed resistance to herbicides, farmers need to
rotate not only their crops, but the products they need to grow them. That makes deciding on the right
combination of crops and products more challenging than ever. With our tagline of “Practical Production
Tips for the Prairie Farmer,” Grainews helps our readers make those decisions.
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NEW TRACTORS

Deere upgrades the 6R Series
Range offers models that span the 110 to 250 horsepower range

I

n August John Deere updated its
2019 line of 110- to 215-horse-

been added to provide access to the
engine-oil service area without the
need to open the tractor hood.
“This may seem like a small detail,
but when your tractor is equipped
with a front-loader and loader hood
guard, it’s not always easy to open
the hood to perform regular checks,”
Anderson added.
The remaining two new features
are JD Link Access and Remote Display Access (RDA), and a 4200 Generation 4 CommandCenter display.
The Display provides more surface
area for viewing tractor and precision-ag functions and requires fewer
button presses to make changes. In
addition, a five-year JDLink Access
plus RDA subscription is included as
well.
That lets owners track machine
location, hours and analyze machine
and fuel usage.
“They can set geo-fence and curfew alerts, maintenance tracking and
other alerts to keep up to date on the
status of machines,” Anderson said.
“The technology also lets customers
send setup, prescription and documentation files to a machine in the
field via Wireless Data Transfer.
Customers get increased uptime
with proactive diagnostics.”
There is now a 155 l/min. hydraulic
pump to boost hydraulic capability
on the 6145R and 6155R, a 41-gallon
(155 L) per minute hydraulic pump
can be added to increase front-end
loader cycle times and capacity for
implements. It’s the same pump
used on the larger 6175R and 6215R
models.

THE NEWEST 6RS
Back in 2017, two new, more powerful
6R models made their debut at Agritechnica in Germany. That’s when we
at Grainews first saw them. When
their introduction was announced,
Deere’s marketing staff said the trac-

Getting an advance look
Spencer Myers
Last December I was invited to Mannheim, Germany, for a
sneak peek at John Deere’s new 6230 and 6250 R Series
tractors before their North American debut.
Along with a group of approximately 45 Canadian farmers,
I had a chance to see these new models in person and tour
John Deere’s production lines at both their Mannheim and
Zweibrücken factories.
The John Deere production line in Mannheim boasts a
three-minute cycle time, and every tractor being built has
already been ordered and bought by a customer, either a
farmer or dealership.
After watching the new models being assembled,
we sat down for an info session on the 6230 and 6250 R
Series tractors, during which we had a chance to talk with
John Deere executives and engineers about their development of the new models and their decision to bring them to
North America.
A lot of the decision was based on positive feedback from
farmers in Europe, and demand from farmers back home in
North America for a higher horsepower tractor in a previously
unoffered weight class.
“The weight (of our other models) was okay, but when
I found out about this tractor and that John Deere actually
geared it more towards the idea of a lighter frame and higher
horsepower tractor, that’s what stood out to me,” said Donald
DeVries, one of the farmers on the tour. DeVries farms near
Middle Stewiacke, Nova Scotia and operates Vriesland Farm
Ltd. with his family.
Getting to see the new models was impressive, but now
farmers in North America are anxious to see how they perform.
tors were being offered only to the
European market, where demand for
a lot of power in a compact tractor
chassis is high, due to the popularity
of PTO powered tillage equipment.
And these two 6Rs are ideally suited
to transporting. They have fast
acceleration and quick road speeds
with a simple control to get them up
to maximum velocity, which also
made them popular in Europe.
But, Deere reps added enticingly
at the time, there was a possibility
the tractors would eventually make
their way across the Atlantic. And we
here at Grainews told you we thought

Reaching 50 million-plus acres

— Spencer Myers is Glacier Media’s
content leader at AgDealer.

they would definitely show up here
sooner or later.
Well, they just did. This February,
Deere finally gave its North American 6R line even more weight — and
more horsepower — with the introduction of those new tractors, the
6230R and 6250R. They push the
available engine ratings in the 6R
line to 230 and 250 horsepower
respectively. When the power bulge
and John Deere Intelligent Power
Management (IPM) control are factored in, the larger 6250R is capable
of delivering up to 300 horsepower
in a pinch.

Deere thinks these tractors will
appeal to Prairie livestock growers
who want some higher end features,
a little more power and faster road
speeds out of their machines. The
brand has packed a lot of power and
features into a relatively compact
chassis.
“Livestock, dairy and hay producers will appreciate the power of
these tractors, especially when they
need to haul heavy loads or want to
reach optimal transport speed more
quickly,” said Anne Anderson, product marketing manager with John
Deere, in the press announcement.
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power 6R Series tractors, giving
them a host of new features. The
updated models include the 6110R,
6120R, 6130R, 6145R, 6155R, 6175R,
6195R and 6215R in both two- and
four-wheel drive configurations
with cabs.
First and foremost, among the
new optional features is the CommandPro Conrol multi-function
joystick, available tractors equipped
with Infinitely Variable Transmissions (IVTs). CommandPro is a customizable joystick that allows operators to control tractor speed,
direction and implement functions
from a single control lever.
“These enhancements let the
operator spend more time looking
out in front of the machine instead of
looking down at controls and
switches when the tractor is moving,” said Anne Anderson, John
Deere product marketing manager,
in a press release. “It’s a more comfortable, less tiring way to control
and drive the tractor.”
Configurable buttons let operators
customize the controls to their preference, and those settings can then
be saved as named profiles.
Also, variable ratio steering is
available in the 2019 models. When
traveling at speeds less than nine
m.p.h., the number of steering wheel
rotations from lock to lock required
is reduced by one third. The variable-ratio steering option requires
an AutoTrac ready-equipped tractor,
though.
Three other features also get
added to the base equipment package, one of which is an engine-oil
service door. To make checking the
oil an easier task, a small door has

PHOTOS: SPENCER MYERS

By Scott Garvey
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Used parts here, sucker rod there,
and a bit of welding

Good management avoids negative energy balance
Peter Vitti

By Heather Eppich

A

good dry matter intake or DMI plan is really a foundation of building optimum energy intake by earlylactation dairy cows. This energy drives good milk
yield (and milk fat) at peak production and over the rest of
their lactation.
Unfortunately, there is a natural lag time between peak
milk production and subsequent peak DMI of early lactation
cows, which dictates that not all their energy requirements
will be obtained from feed. This draws them into a six-week
period of “negative energy balance” which forces a natural
mobilization and thus breakdown of their body fat, which
supplies substantial energy to support milk production.
However, when I go into a dairy barn and see a pen of
early-lactation cows that are scoring a body condition
score of less than optimum 3.25-3.50 at calving (1 = emaciated and 5 = obese), it has been my experience many of
these skinny dairy cows may not complete an entire 305day lactation and ultimately will stall out. This is due to
the early weeks of insufficient dry matter intake, which
also magnifies their failure to recover from deep NEB and
ends in eventual poor milk production.
To avoid stall-outs I often set up a separate nutrition
program that is fed three weeks before cows calve. I have
studied several university trials which demonstrate that if
close-up dry cows can consume at least 12 kg of feed (DMI
basis) at calving, they should have greater DMIs as earlylactation cows and be rewarded with fewer metabolic
problems and better milk production.
These close-up dry cow diets need not be complex.
They can be as simple as laying down some highly digestible hay mixed with a few kilos of lactation TMR. Nor do
early-lactation diets need to be complicated in order to
promote dry matter/energy intake.
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B

uilding new fence can be a
big job and can require different tools that a rancher
or farmer doesn’t always own. For
example, new fence requires a
system to unroll the wire. Rather
than purchase an unroller, we
decided to try to make one.
My father-in-law, John, built a
very simple unroller that we could
attach to any truck we needed. He
took a piece of square tubing that
fit the two-inch receiving hitch on
the truck and drilled a hole in the
end to accommodate the pin in
the receiving hitch. On the opposite end, he took a piece of oneinch sucker rod and put it through
another drilled hole standing
straight up at a 90 degree angle
from the tubing. He then put a
piece of old discer spool over the
sucker rod for support and then a
discer blade on top of the discer
spool so that the wire roll would
spin. He then welded all the pieces
together.
This device worked really well
for the brand-new wire, but it
wasn’t going to work for the
lightly used wire that had been
rolled up with a rented mechanical wire roller. The used wire had
been rolled up on a conical sphere
so that it would slip off the device.
In order for us to be able to unroll
the used wire we would need
something that would be able to
keep the roll together and tight as
it unrolled. So, John and my husband Gregory expanded upon the
first wire unroller. Gregory took
an old straw spreader off a John
Deere combine and took the fins
off but kept the iron spool that
was originally pinned to the
hydraulic drive. He then drilled
out 1-1/16-inch hole in the straw
spreader so that it would fit on the

Farmers aren’t just our readers — they’re our writers
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DAIRY CORNER

Proper feed intake keeps cows milking

Homemade wire holder with
components for rolling out
used wire.

existing unroller with the oneinch sucker rod. Next, he cut
angular pieces out of the spool
portion, pulled the tops together
and then welded the pieces
together to form a conical shape
that would match the mechanical
roller and thus fit the roll of used
wire.
Gregory then took apart
another straw spreader so that he
had a round, flat piece of iron that
he could put over the top of the
roll of used wire which now fit
over the top of the conical spool.
It needed a spacer to keep it tight,
so Gregory used an old implement tire rim with the spokes cut
out and a piece of channel iron
and nuts to tighten down on two
pieces of ready rod that were
bolted down to the bottom straw
spreader on the inside of the new
cone. This was able to keep the
tension on the roll.
Though the unroller may have
looked funny it worked great. It
provided the used wire roll with
stability and kept the roll tight so
that the wire wouldn’t snag on a
loose coil as it unrolled. GN

DIET FORMULATIONS
Here are a few simple boundaries I follow when formulating early-lactation dairy diets:
• Good forage base. I formulate diets with good-quality
forage such as alfalfa-based and mixed with a little
grass-hay. My early-lactation diets contain 19 to 21 per
cent ADF, 28 to 32 per cent NDF (75 per cent from effective forage fibre). Limitations are placed upon dietary
non-structural carbohydrates of 35 to 42 per cent.
• Good energy base. I add palatable grains to this forage
base such as corn, which has highly digestible starch, yet
its rate of energy release is slower than barley. I also
limit-feed grains to 7.5 kg in the entire diet, which helps
prevent sub-clinical acidosis.

Heather Eppich is a young former
Idaho rancher building a new farm
and family with her husband and
young son, near Handel, Sask.
Contact her at h.t.horsemanship@
gmail.com.

Proper ration
helps dairy cows
avoid negative
energy balance.

• Monitor moisture content. I target about a 50 per cent
moisture content in the daily TMR to achieve 22-25 kg
DMI in early-lactation cows. I also assure a good source of
drinking water is available at all times, regardless of the
moisture content of the dairy feed.
• Limit dietary bypass fat. I limit feeding palm fat to 450 g
per cow per day. Research shows that there is a decreasing
feed intake response in early-lactation cows to elevated
blood levels of non-esterified fatty acids, whether it
comes from mobilized body fat or palm fat.
• Add “digestion helpers” to feed. I formulate direct-fed
microbials at 10 g into lactation diets. It helps improve
feed digestibility of feed and prevent sub-acidosis rumen
acidosis, which promotes DMI.
A friend who milks 360 dairy cows also follows these five
recommendations when mixing up the early-lactation
dairy diets with his new self-loading mixer wagon. It’s a
heavy-duty piece of equipment that he keeps in top working order to ensure cows receive a consistent, uniform and
nutritious diet each time they’re fed. We’ve calculated his
single group of early-lactation cows (40 per cent first-calf
heifers) are consuming about 24.3 kg of feed (dm basis) and
are peaking at about 48 litres of milk production (3.9 per
cent b.f.).
His story is a good testimony that a good DMI feed plan
drives good milk production. He is quite modest when you
ask him, but he gives every cow the opportunity to take an
extra bite of feed that will ultimately end up as milk in the
bulk tank and dollars in his pocket. GN
Peter Vitti is an independent livestock nutritionist and
consultant based in Winnipeg. To reach him call 204-254-7497
or by email at vitti@mts.net.

Cam

DIGITAL IP COW CAM SYSTEMS
GET READY FOR
CALVING SEASON
Stop disturbing them and let
them calve easier

WATCH OVER YOUR
LIVESTOCK IN GREAT DETAIL!
Read an ear tag from over 150’
away in the dark

Check our website for your local dealer!

CHECK MORE FREQUENTLY
ON YOUR COWS
Monitor cattle without
disturbing or agitating them

www.precisioncam.ca • 204.728.8878 • info@allenleigh.c a
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HOME MADE IDEA

Devices for handling wire

At Grainews, we know that our readers are even more diversified than the crops they grow, and no two
farms are the same. Whether it’s a large established farmer or a young one starting to take over from mom
and dad, our job is to help them farm every acre better, no matter how many they own or operate. Though
farms have become fewer and larger in Western Canada — the average size is now about 1,100 acres —
just eight per cent are larger than 3,500 acres. The average Grainews reader reports more than 2,600 acres,
which means that your message can reach not just that eight per cent, but also the ones operating more
than 50 million acres in Western Canada.
When Grainews started in 1975, it was an immediate success, largely due to its theme of “Written for
farmers, by farmers.” It still applies today. Editor Leeann Minogue is a partner on a grain farm in southern
Saskatchewan. Many in our stable of contributors are farmers, but that stable also includes not only our
professional staff, but industry agronomists and specialists who work directly with farmers and understand
what kind of practical information they need to manage their crops.

Grain farmers keep cattle too
Despite our title, we recognize that many grain farmers have beef cattle, which is why we have a
“Cattleman’s Corner” section. Like the rest of the publication, its focus is on practical tips for the cow-calf
producer, whether he or she has just a few cattle or a few hundred.
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MACHINERY

Truck King
Challenge

LEEANN MINOGUE Editor
Editor Leeann Minogue doesn’t have to
travel far to get a perspective on what’s
important to farmers — she was raised
on a farm and today is a partner in a
5,550-acre family pedigreed seed farm in
southeast Saskatchewan. Leeann has a
master’s degree in agricultural economics,
and has worked as a policy analyst with
farm organizations and the Saskatchewan
government. She is also a playwright, and
her rural comedies have been staged at
community theatres across the Prairies as
well as at professional stages in London,
Ontario and Saskatoon & Rosthern,
Saskatchewan.

SCOTT GARVEY Machinery Editor

LEE HART Editor

If it’s on a farm and it has moving parts,
chances are that machinery editor
Scott Garvey has written about it. Scott
covers the latest in new machinery and
technology, but is also interested in writing
about and restoring old vehicles. He’s
written for several publications in North
America and the UK, and is author of the
best-selling book Tractor in the Haystack
and co-author of My First Tractor. Scott
also writes about practical machinery
maintenance and repair projects that he
undertakes in a large shop.

Lee Hart is editor of the popular
Cattleman’s Corner section of Grainews,
but he’s also a regular contributor to the
crops pages. Brought up on a Ontario
dairy farm, Lee is a career farm journalist
now based in Calgary, where he has
also written for Canadian Cattlemen and
Country Guide. Lee is well known for
looking at the lighter side of agriculture
through his popular “Hart Attacks”
column in print and online.
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Here’s what our readers say:

CONTENT CALENDAR / DEADLINES
2019 EDITORIAL FEATURES

ISSUE DATE

DEADLINE

2020 EDITORIAL FEATURES

ISSUE DATE

DEADLINE

Crop Production

January 8

December 19

Crop Production

January 7

December 18

Pulse & Special Crop Production

January 22

January 3

Pulse & Special Crop Production

January 21

January 2

February 4

January 16

Crop Production and Protection
& Chemistry Rebate Round-up

February 5

January 17

Crop Production and Protection
& Chemistry Rebate Round-up

Crop Production and Protection
& Financial Planning Section

February 12

January 24

Crop Production and Protection
& Financial Planning Section

February 11

January 23

New Crop Production

February 19

January 31

New Crop Production

February 18

January 30

Pre-Seeding/Crop Planning

March 5

February 14

Pre-Seeding/Crop Planning

March 3

February 13

Pre-Seeding/Crop Planning
& Safety Week

Pre-Seeding/Crop Planning & Safety Week

March 10

February 20

March 12

February 21

Precision Ag

March 24

March 5

Precision Ag

March 26

March 7

Weed Management

April 7

March 19

Weed Management

April 9

March 21

Disease Management

April 21

April 2

Disease Management

April 23

April 4

Insect Management

May 12

April 23

Insect Management

May 14

April 25

Pre & Post Harvest Weed Control

June 2

May 14

Pre & Post Harvest Weed Control

June 4

May 16

Harvest/Grain Storage

July 14

June 25

Harvest/Grain Storage

July 16

June 27

Soil Management & Nutrition

August 25

August 6

Soil Management & Nutrition

August 27

August 8

Grain Marketing Strategies

September 22

September 3

Grain Marketing Strategies

September 24

September 5

Equipment & Tillage

October 13

September 24

Equipment & Tillage

October 15

September 26

New Seed Varieties

November 3

October 15

New Seed Varieties

November 5

October 17

New Seed Varieties &
Spraying Technology Focus

New Seed Varieties & Spraying
Technology Focus

December 1

November 12

December 3

November 14
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Deadline is noon central time on the dates indicated.

ADVERTISING
OPTIONS

Rates effective as of March 1, 2019

AD UNIT

NON BLEED DIMENSIONS
LIVE AREA

BLEED AD DIMENSIONS

B&W RATE

FULL
COLOUR

TRIM

BLEED*

Double Page Spread

20.875" x 14" 10 col. x 196 agate lines

22" x 14.5"

22.5" x 15"

16,562.00

19,502.00

Full Page

9.875" x 14" 5 col. x 196 agate lines

11" x 14.5"

11.5" x 15"

8,281.00

9,751.00

Junior Page Spread

16.875" x 10"

9,464.00

12,404.00

Junior Page

7.875" x 10"

4,732.00

6,202.00

Super Junior Page

7.875" x 14"

Super 1/2 Double
Page Spread

8 col. x 140 agate lines
4 col. x 140 agate lines
4 col. x 196 agate lines

8.5" x 14.5"

8.75" x 15"

6,624.80

8,094.80

20.875" x 7.75" 10 col. x 108 agate lines

22" x 8"

22.5" x
8.25"

9,126.00

12,066.00

Super 1/2 Page

9.875" x 7.75" 5 col. x 108 agate lines

11" x 8"

11.5" x 8.25"

4,563.00

6,033.00

1/3 Page

H: 9.875" x 4.8" 5 col. x 67 agate lines
S: 5.875" x 8" 3 col. x 112 agate lines

H: 11" x 5.3"

H: 11.5" x
5.8"

2,830.75

4,300.75

1/4 Page

H: 9.875" x 4" 5 col. x 56 agate lines
S: 5.875" x 6.625" 3 col. x 93 agate lines

H: 11" x 4.5"

H: 11.5" x 5"

2,357.55

3,827.55

1/8 Page

3.85" x 5" 2 col. x 70 agate lines

1,183.00

2,653.00

Earlug

3.85" x 1.5" 2 col. x 21 agate lines

Front Banner

5.875" x 2" 3 col. x 28 agate lines

7" x 2.5"

Super Front Banner

9.875" x 2" 5 col. x 28 agate lines

11" x 2.5"

SUPPLIED INSERTS / POST-IT NOTES

Rate, issue availability, production requirements,
closing dates, and other detailed information available
on request. Geographic breakouts are available for
preprinted inserts. Inserts may run by FSA, province, soil
zone, census divisions, or census sub-divisions. Rates for
special space units are available on request.

SPECIAL POSITIONS

Guaranteed and preferred positions when available and
requested, add 25% exclusive of colour and mechanical
charges. Not held from year to year without specific
written booking insertions from advertisers.

SPLIT COPY

Regional advertisers may make copy substitutions in any
combination of regions or provincial editions. Additional
cost for each substitution is $1000 net. Minimum quantity
for splits is 1,000 pieces and must be at least 350 lines.

2,653.00

ADVERTISING CONTACT

7.5" x 3"

3,827.55

Kevin Yaworsky

11.5" x 3"

6,202.00

$8.45 per agate line Black & 1 Colour $765.00 Black & 3 Colour $1,470.00
* Bleed size dimensions include .25” bleed on all sides

NATIONAL SALES & MARKETING

Phone: 250 869 5326
Email: kyaworsky@farmmedia.com
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FILE SPECIFICATIONS

NON BLEED DIMENSIONS

AD UNIT

BLEED AD DIMENSIONS
TRIM

BLEED*

Double Page Spread

20.875" x 14" 10 col. x 196 agate lines

LIVE AREA

22" x 14.5"

22.5" x 15"

Full Page

9.875" x 14" 5 col. x 196 agate lines

11" x 14.5"

11.5" x 15"

Junior Page Spread

16.875" x 10"

Junior Page

7.875" x 10"

4 col. x 140 agate lines

Super Junior Page

7.875" x 14"

4 col. x 196 agate lines

Super 1/2 Double
Page Spread

8 col. x 140 agate lines

8.5" x 14.5"

8.75" x 15"

20.875" x 7.75" 10 col. x 108 agate lines

22" x 8"

22.5" x 8.25"

Super 1/2 Page

9.875" x 7.75" 5 col. x 108 agate lines

11" x 8"

11.5" x 8.25"

1/3 Page

H: 9.875" x 4.8" 5 col. x 67 agate lines
S: 5.875" x 8" 3 col. x 112 agate lines

H: 11" x 5.3"

H: 11.5" x 5.8"

1/4 Page

H: 9.875" x 4" 5 col. x 56 agate lines
S: 5.875" x 6.625" 3 col. x 93 agate lines

H: 11" x 4.5"

H: 11.5" x 5"

1/8 Page

3.85" x 5" 2 col. x 70 agate lines

Earlug

3.85" x 1.5" 2 col. x 21 agate lines

Front Banner

5.875" x 2" 3 col. x 28 agate lines

7" x 2.5"

7.5" x 3

Super Front Banner

9.875" x 2" 5 col. x 28 agate lines

11" x 2.5"

11.5" x 3

PUBLICATION SPECS
Trim Size
Binding

11” x 14.5”
Saddle Stitched

Column width

1.85”

Column depth

196 agate lines

Gutter width
No. of columns
Halftone line screen
Dot gain
Printing

.1667”
5
85
30%
Heat-set web offset

SAFETY MARGINS
(measured from trim size):
Keep text, logos, etc. 0.562” away
from gutter on spreads. Full page &
spreads allow 0.562” sides, 0.25” top
and bottom. To avoid trimming into
type, and to assure uniform margins
on bleed ads, keep dimensions of
type area to 20” x 13.5” maximum
for double-page spreads, and 9.5”
x 13.5” maximum for full page ads.
Bleed ads must have a minimum of
.25” bleed allowance on head, foot,
and fore edge. Crop/registration
marks should have an offset of .25”.
ELECTRONIC MATERIAL
Electronic files (including inserts) must
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible).
When saving a file in PDF format
ensure all fonts are embeded and limit
photo resolution to 170 dpi. Colour
ads must be CMYK, RGB images
are not acceptable. Files must be
sent electronically by e-mail to ads@
fbcpublishing.com OR uploaded by
ftp to vip.fbcpublishing.com
PLEASE NOTE We DO NOT ACCEPT
ads in Microsoft Word, Publisher
or InDesign format. All files will be
reviewed to ensure they meet Glacier
FarmMedia pre-press standards.
Clients will be contacted regarding any
modifications required. Publisher will not
be held responsible for any errors made
when original deadlines are missed.

COLOUR GUIDANCE An accurate
colour proof must accompany all
advertising materials. In the absence
of a colour proof, publisher will not
be held responsible for unsatisfactory
colour reproduction.
INK DENSITY Adjust ink limit in
photos and rich blacks so that total
coverage does not exceed 240%.
FINE LINE WORK AND LETTERING
Fine serifs, small lettering, and
thin line work should be restricted
to one colour and preferably not
smaller than 7 point. The use of small
lettering (under 7 points) and fine
serifs should be avoided. Publisher
can not accept responsibility for
reproduction and/or legibility of any
type under 7 point.
FALSE COVERS & GATEFOLDS
AVAILABLE
Call for pricing and specs.
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AD SIZES

TERMS & CONDITIONS
New Accounts
Transient and new accounts, cash with order. Credit applications are required on
all new accounts that have not authorized credit card payments.

Cancellations
No cancellations accepted after closing date. Cancellation of advertisements that
have been set will be subject to production charge.

Terms
Accounts payable in Canadian funds. Net 30 days. Publisher reserves the
right to charge 1.5% interest per month (18% per year) on overdue accounts.

Liability
Advertiser and advertising agency assume liability for content (including text,
representations, and illustrations in advertisements printed) and also assume
responsibility for any claims arising therefrom made against the publisher.

Commission
15% will be paid to recognized agencies on the gross charges for space, colour,
and position, when ad copy is forwarded via FTP or e-mail.
Advertising Content
All copy subject to the approval of the publisher, who reserves the right to reject,
discontinue, or omit any advertisement or cancel any advertising contract without
penalty to either party.
Publisher reserves the right to place the word “Advertisement” centered in 8pt
Helvetica over any paid announcement.
Dollar Volume Discount
Glacier FarmMedia offers the following dollar volume discounts. These apply to
gross advertising dollars spent within a 12-month period in any Glacier FarmMedia
print publication with the exception of the Western Producer, Seed Manitoba,
Yield Manitoba, Yield Alberta, Prairie Ag Catalogue, Ag in Motion Show Guides,
Canada’s Outdoor Farm Show Show Guide, AgDealer and Agricole Idéal.
Gross Dollars Spent
20,001 - 50,000
50,001 - 150,000
150,001 - 250,000
250,001 - 300,000
300,001 - 400,000
400,001 +

Discount
2%
3.5%
5%
7.5%
9%
10.5%

Colour Reproduction
Publisher will not be responsible for unsatisfactory reproduction of colour
advertisements unless accurate colour proofs are supplied.
Make-good insertion will not be granted on minor errors which do not affect the
value of the whole advertisement. Publisher’s liability will not exceed the cost
of the area of the space occupied by the error, whether the error is due to the
negligence of its servants or otherwise. There shall be no liability for non-insertion
beyond the amount paid for such advertisement. No allowance for errors in key
numbers.
Exclusivity
We do not offer exclusivity for front page banners, ear lugs, banner wraps, outside
back pages, inserts, etc.
Special Services
When publisher must provide artwork, advertiser will be billed at cost. Publisher
reserves the right to charge for changes required to customer supplied material.

CONTACT INFO
SUBMITTING AD MATERIALS

ADVERTISING CONTACT

AD SERVICES CO-ORDINATOR
Grainews
1666 Dublin Avenue,
Winnipeg, MB R3H 0H1

Kevin Yaworsky

Phone: 204 944 5765
Fax: 204 944 5562
Email: ads@fbcpublishing.com
FTP: vip.fbcpublishing.com

NATIONAL SALES & MARKETING

Phone: 250 869 5326
Email: kyaworsky@farmmedia.com
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Contracts & Schedules
Contracts are based on volume committed in advance for a 12-month period.
Advertising not scheduled and contracted for will be immediately subject to any
rate change. Contracted advertising will be rate protected for 3 months.
The publisher is not bound by any conditions, printed or otherwise, appearing on
contracts or copy instructions when such conflict with the provisions of this
rate card.
Contracts for advertising at other than published rates will not be accepted.
The publisher reserves the right to hold any advertiser and its advertising
agency jointly and severally liable for such monies as are due and payable
to the publisher.

