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Alberta Farmer Express 
Alberta and Ontario sometimes compete for the title of the top 
province in farm income, but when it comes down to the amount 
of land farmed, it’s not even close. Alberta is second only to 
Saskatchewan in total acreage, but that acreage stretches over a much 
bigger area. Though there’s a couple of breaks in between, Alberta’s 
farmland stretches more than 1,300 kilometres from the U.S. border to 
the North Peace River area, not far from the Yukon.

Alberta is famous for its cattle grazing on scenic rangeland along the 
foothills of the Rockies and the big feedlots in the south, but that big 
farm income figure is also made up of everything  from farms growing 
canola, wheat, barley, peas and edible beans through specialty 
horticulture and greenhouse operations. 

Despite the variety of their production over such a wide area, 
Alberta farmers have a lot in common through their organizations, 
government programs and just wanting to know what’s going on 
in agriculture in the province. For that, they rely on Alberta Farmer 
Express. With circulation of 45,000 every second week, it reaches most 
farm mailboxes from north to south, making it the most economical 
choice for reaching farmers in this dynamic agricultural province.
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BY JENNIFER BLAIR

AF StAFF / Medicine HAt

E rrol Anderson’s opinion on 
the global economic down-
turn isn’t one you’ll read in 

too many newspapers. 
“i’m going to make a bold state-

ment: We are at the end of an 
80-year capitalistic cycle that has 
already been prolonged 10 years by 
central bank manipulation. it has 
to be refreshed, and it will be,” said 
Anderson, president of ProMarket 
communications.

“i believe that economics always 
rule. central bankers can do what-
ever they’re doing to kick the can 
(down the road) but in the end, 
economics always rule.

“there’s no sense in denying 
what’s going on in these financial 
markets right now.” 

central banks have been trying 
to jumpstart the flagging economy 
by printing money and adjusting 
interest rates, Anderson said at 
the Farming Smarter conference 
in early this month.

“Right now, the central bank 
stimulus bubble is three times 
larger than the dot-com and the 
U.S. housing bubble combined,” 
he said. “We’ve got a very sleepy 
market right now. in 2017, we’re 
going to see it start to swing 
because economics are going to 
start to cut into these markets.... 

The future looks 
dangerous, says 
market watcher
Central banks have created 
an economic bubble and  
when it bursts, demand  
for everything will  
screech to a halt

BY ALEXIS KIENLEN
AF StAFF

R ecent hirings at Agriculture 
and Agri-Food canada are a 
sign that the long decline in 

research capability is over. 
“that they’re hiring is very posi-

tive,” said Ron dePauw, who estab-
lished himself as one of the world’s 
top wheat breeders with his work at 
AAFc’s Swift current station.

“if you go back to 1973, there were 
over 800 scientists in the research 
branch and now it’s around 380 to 
390, and they’re trying to get back 
to 400. it’s very positive that they’re 
trying to retain capacity.”

concern has been mounting in 
recent years that the number of 
Ag canada researchers was going 
to plunge further. A 2013 study 
by the Western Grains Research 
Foundation found that 40 per cent 
of Ag canada scientists (16 out of 
39) were expected to retire in the 
next three years, causing a serious 
knowledge gap in crop research 
across the Prairies. the new hir-
ings are, so far, addressing that 
problem.

dePauw said he heard from one 
Ag canada manager that there 
were about 20 retirements and 22 
hires in 2016. And there are still 
postings across canada that have 
yet to be filled. 

“it’s been very positive to see 
AAFc replacing staff after a fairly 
long period where the restaffing of 
scientists was very low,” said Steve 
Morgan Jones, former director 
general with AAFc’s Prairie region.

But many key or core scientist 
positions have been replaced over 
the 18 months, he said.

“they’re trying to retain a capac-
ity,” added dePauw, noting it’s 
critical to have a replacement 
hired before a scientist retires so 
research isn’t disrupted. 

ottawa opens its wallet: 
Ag research back on the  
front burner again
Top scientists hail the end of decades-long plunge in the number  
of Ag Canada agricultural researchers
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Reem Aboukhaddour (top) is one of four new Ag Canada scientists hired in Alberta this year. Her focus is 
on diseases such as stripe rust, leaf spot, and fusarium head blight. Breanne Tidemann, (above) another 
new hire, is looking at an area — alternative weed management — that could be a lifesaver as herbicide 
resistance continues its relentless march.  PHOTOS: SuPPlied

consumer scrutinY is a 
cHance to Do better
Seize the opportunity to challenge yourself and 
move forward, says leadership expert  » PG 3

alberta’s newest 
‘town’ is one oF a KinD
4-H volunteers come up with a unique  
way to mark centennial and showcase  
its spirit   » PG 22
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Comment wanted on labelling Changes
The Canadian Food Inspection Agency and Health Canada are asking for comment on proposed 
changes to food labels. This is the third consultation on food labelling as part of the CFIA’s 
Food Labelling Modernization initiative. Proposals outlined in the discussion document include 
revising the format of best-before dates, improving legibility of information, and requiring more 
modern forms of contact information for food dealers. The survey, which can be taken until Feb. 
28, can be found at www.inspection.gc.ca (click on the Food pulldown menu, then the Labelling 
link, and then the document dated Nov. 21). — Health Canada

learn the ins and outs of shelf life
The Troubleshooting Shelf Life workshop takes place Jan. 10 in Lacombe and April 11 in 
Airdrie. The workshop is aimed at producers who sell at farmers markets or directly to 
consumers and “who want to understand food quality issues and how to determine the 
shelf life of food products.” Topics include defining what food quality is; the difference 
between food quality and safety; shelf life; and how to buy and use hand-held testing 
equipment. Speakers  include Linda Ho of CanBiocin, a University of Alberta spinoff that 
markets a bio-preservative. To register, call 1-800-387-6030.  — AAF
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By Phil Franz-Warkentin 

I CE Futures Canada canola 
contracts ran into resistance 
during the week ended Dec. 

9, backing away from nearby 
highs to settle at their lowest 
levels in three weeks.

A downturn in soy oil at the 
Chicago Board of Trade, cou-
pled with a rise in the Canadian 
dollar, contributed to the softer 
tone in canola.

The big fundamental news for 
canola during the week was the 
release of Statistics Canada’s 
latest production estimates. 
The government agency pegged 
the crop at 18.4 million tonnes, 
which would be in line with 
last year’s crop, but slightly 
below trade estimates. While 

there were plenty of problems 
with this year’s harvest, yields 
ended up better than expected 
in many cases, and many ana-
lysts remain of the opinion that 
actual supplies will be revised 
even higher down the road.

However, even with a large 
crop, those same analysts still 
predict tight supplies and a 
need to ration demand going 
forward. The domestic crush 
continues to move at a blis-
tering pace, with 3.25 million 
tonnes crushed to date, accord-
ing to the Canadian Oilseed 
Processors Association. That 
compares with 2.83 million 
tonnes crushed at the same 
point a year ago. Crush margins 
remain at some of their best lev-
els in recent memory, sitting at 
roughly $120 above the futures.

Canola exports are also strong, 
but are running a bit behind 
the year-ago level, according 
to Canadian Grain Commis-
sion data. There are more wild 
cards at play on the export front, 
with Chinese demand always a 
bit uncertain.

Beyond the canola-specific 
supply/demand fundamentals, 
there are a few other outside 
influences to keep an eye on.

U.S. president-elect Donald 
Trump caused a ripple of activ-
ity that found its way to the 
canola market during the week, 
as his pick to head the U.S. Envi-
ronmental Protection Agency 
(EPA), Scott Pruitt of Oklahoma, 
was seen as unfriendly to the 
renewable fuel sector. Soyoil 
crashed on the news, which 
spilled into canola.

OPEC (the Organization of 
Petroleum Exporting Countries) 
is also set to finalize a produc-
tion cut. The group is notorious 
for failing to follow through on 
agreements, but this oil cut 
appears to be moving forward. 
That would be supportive for 
crude oil, which usually lends 
some strength to vegetable oil 
as well.

However, rising oil usually 
means a rising Canadian dol-
lar, and a strengthening loonie 
is bearish for canola.

The volatility doesn’t end 
there, though, as the U.S. 
Federal Reserve is generally 
expected to be raising interest 
rates in December. Higher U.S. 
interest rates would cause the 
U.S. dollar to rise. That would 
weigh on U.S. grains and oil-

seeds, but also the Canadian 
dollar, leaving the net impact 
on Canadian prices somewhat 
uncertain.

Soybeans, corn and wheat 
futures saw some mixed activ-
ity during the week, with the 
grains generally trending a bit 
higher and soybeans moving 
lower. The U.S. Department of 
Agriculture released its updated 
supply/demand estimates, but 
made no changes to the U.S. 
carryout forecasts. The agency 
did raise its world stocks num-
bers across the board, which 
was somewhat bearish.

Phil Franz-Warkentin writes for 
Commodity News Service Canada, 
a Winnipeg company specializing 
in grain and commodity market 
reporting.

supply and rising dollar has futures 
twisting on bearish and bullish news
Outlooks for crude oil as well as Chinese demand are among the wild cards

By allan DaWSOn
STAFF

A nother proposal for a new grain export 
terminal in Vancouver by two Win-
nipeg-based companies has flown 

under the radar, but could contribute to a 
dramatic expansion of capacity at that port.

Parrish and Heimbecker (P&H) and Pat-
erson GlobalFoods (PGF) are the latest to 
announce plans to build an export terminal 
in B.C.’s Lower Mainland. They are propos-
ing a 77,000-tonne storage capacity facility on 
the Fraser River at the Fraser Surrey Docks, 
public documents say.

Meanwhile, G3 is proposing a 200,000-
tonne storage grain export terminal be built 
on the north shore of Burrard Inlet.

If both terminals are constructed it will 
boost Vancouver’s grain storage capacity of 
almost 978,000 tonnes by 28 per cent to 1.55 
million.

Both are welcome news, says University of 
Saskatchewan agricultural economist Rich-
ard Gray.

Western Canadian grain production is on 
the upswing and because of rising demand 
in Asia, Canadian grain companies want to 
export through the West Coast because that’s 
where prices are highest.

“This would be very helpful and would 
increase the return to western Canadian 
grain farms,” Gray said. “It is very good news. 
I hope both will proceed to completion.”

With western Canadian crop production 
increasing there are times when there’s more 

grain than the port, and pipeline serving it, 
can handle. When that happens grain com-
panies ration the grain moving west by wid-
ening the basis (difference between freight 
on board grain prices in Vancouver and what 
farmers receive at their local elevator), result-
ing in lower prices for farmers.

Demand growing
P&H and PGF already export grain from the 
site they are intending to build their new facil-
ity on. The operation, with 15,000 tonnes of 
storage, relies on ‘direct hits’ matching Prairie 
grain trains with arriving ships, one industry 
observer said. It appears to have been success-
ful and presumably gave the companies the 
confidence to build a new, expanded facility. 

The two companies also own and operate 
Alliance Grain Terminal, a 102,070-tonne 
storage capacity grain export terminal, on 
the south shore of Burrard Inlet.

Both P&H and PGF, which didn’t respond 
to interview requests, are old family-owned 
businesses known for keeping low profiles. 
However, the companies have had to share 
their plans as part of the approval process.

“Our project will support Canadian farm-
ers, increase efficiency in grain exports, and 
build strong business relationships with 
customers around the world,” states the 
document explaining the P&H/PGF project.

“Since 2014, exports of grain and spe-
cialty crops have increased by more than 
20 per cent, with China and India becom-

ing increasingly important destinations for 
Canadian products. This project will help 
address two major constraints in getting 
Canadian grain to overseas customers today 
— limited Western Canada rail capacity and 
a shortage of port industrial land for grain 
handling.”

Currently Panamax ships can’t be fully 
loaded in the Fraser River because of the 
George Massey Tunnel, which goes under 
the river. However, plans are underway 
to replace the tunnel with a bridge, which 
means ships can take on more cargo.

Industry observers say the Port of Van-
couver could currently ship out around 30 
million tonnes of grain a year. Port figures 
show in 2015 almost 25.1 million tonnes of 
grain (3.6 million tonnes of it in containers) 
were exported — up considerably from 10 
years ago when the average was around 17 
million tonnes.

“With western Canadian grain produc-
tion growing by about three per cent a year 
it won’t be long until we hit that 30 million 
tonnes and we will need extra capacity,” one 
grain industry official said.

The plan calls for the d.emolition of two 
existing buildings and the new construction 
of an unloading station and transfer tower; 
two dozen 3,000-tonne bins (and 10 500-
tonne ones); a travelling ship loader with 
telescopic cascading spout to reduce dust 
during vessel loading; and a semi-loop rail 
track and holding tracks to reduce shunting 
during unloading.

allan@fbcpublishing.com

Another grain export terminal proposed for Vancouver
The way western Canadian crop production is growing the increased capacity is needed, say some industry observers

 PHOTO: FRASER gRAIN TERMINAL LTD.

Community news  
and events from  
across the province

Send agriculture-related 
meeting and event 
announcements to: 
glenn.cheater@fbcpublishing.com

Jan. 9 and Feb. 6: Transition 
Planning Workshops for Farm 
and Ranch Families; 1715 Mayor 
Magrath Dr., Lethbridge (also 
Jan. 10/Feb. 7 in Airdrie; Jan. 
11/Feb. 8 in Lacombe; Jan. 12/
Feb. 14 in Camrose; Jan. 16/Feb. 
13 in Vermilion; Jan. 17/Feb. 14 
in Westlock; and Jan. 18/Feb. 
16 in Grande Prairie). Contact: 
Ag-Info Centre 1-800-387-6030

Jan. 11: Closing the Gap 
(Creating a more profitable 
business), Agriculture Centre, 
Airdrie. Contact: Vince 403-
340-5545

Jan. 13-15: 35th Anniversary 
Alberta Horse Conference, 
Sherwood Park Conference and 
Community Centre, Sherwood 
Park. Contact: Horse Industry 
Association of Alberta 403-
420-5949

Jan. 14: Keeping Your Small 
Flock Healthy, Peavey Mart 
Head Office, Red Deer (also 
Jan. 28 in Whitecourt). Contact: 
Dr. Chunu Mainali 780-415-9624

Jan. 16: Manure Management 
Update 2017, Lethbridge Lodge 
Hotel, Lethbridge. Contact: 
Ag-Info Centre 1-800-387-6030

Jan. 16-17: Farmer’s First 
Aid, Airdrie Ag Centre, Airdrie. 
Contact: Rachel McLean 403-
700-7406

Jan. 17-18: Agronomy Update 
2017, Lethbridge Lodge Hotel, 
Lethbridge. Contact: Ag-Info 
Centre 1-800-387-6030

Jan. 18: Getting Into On-Farm 
Retail Bus Tour, starts near 
Aldersyde. Contact: Karen Goad 
780-538-5629

what’s
up
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By Glenn Cheater
AF stAFF

I t will be the shortest-lived 
‘town’ in Alberta history — but 
there’ll be a lot happening in 

Cloverville during the few hours 
of its existence.

Cloverville, which will come into 
being the morning of Jan. 7 and 
last until into the evening, is how 
4-H Alberta’s southern Region 
plans to mark the centennial of 
the organization in this province.

“It’s a once-in-a-lifetime oppor-
tunity to celebrate the 100th anni-
versary of any organization,” said 
Andy Pittman, chair of the south-
ern Region’s centennial commu-
nity.

“As we sat around and brain-
stormed back in our first meeting 
way back in February, we talked 
about what is important in 4-H. 
And one word that continued to 
come up was community. It’s in 
our pledge and it’s part of our 
mentality. so because of that, we 
decided to create our own one-
day community in January. And 
it’ll be an indoor community, so 
that’s a good thing.”

Cloverville will be located in 
Lethbridge’s Exhibition Park Pavil-
ion, and with about 1,000 mem-
bers, 300 leaders, and 100 Cleaver 
Kids (aged six to eight), there will be 
plenty of hands to build the town. 
A large majority of the region’s 56 
clubs is expected to participate 
and create displays which will line 
half a dozen ‘streets.’ the public 
can tour the town from noon to 4 
p.m. and learn about 4-H’s past 
and present.

“Along with the streets, there will 
be a town square where friends, 
family, and alumni can gather 
and visit,” said Pittman. “there 
will be an arts display in the town 
square, and there will be stages 
and a drive-in movie area where 
you sit down and listen to stories 

from alumni and club members 
about 4-H.

“the displays will showcase a 
wide variety of projects — it’s a 
crazy wide variety of projects that 
our members do. People will be 
surprised by the awesome num-
ber of things that our members 
are involved in.”

there will also be a crafts area, a 
4-H camp, and a museum, and the 
town will also play host to Lieuten-
ant-Governor Lois Mitchell, who 
will be attending a 4-H banquet in 
the evening. And like many of their 
real-life counterparts, the ‘town-
folks’ will be assembling a time 
capsule (in the shape of a grain 
elevator) that will be filled with 
mementos of 100 years of 4-H in 
Alberta.

“But it won’t be going under-
ground,” said Pittman. “We’re 
going to seal it and it will be on dis-
play at Exhibition Park — which 
has been a wonderful partner of 
ours for 93 years. Maybe it’ll be 
opened at the 125th anniversary.”

While it’s a lot of work for a one-
day event, Pittman said that was 
never a consideration.

“It’s like anything, whether it’s 
4-H or any other organization, if 
you have passionate volunteers 
who really want to sink their 
teeth into it, you really don’t think 
about the hours involved.”

Along with giving the public 
a chance to see what 4-H is all 
about, Cloverville’s builders are 
encouraging alumni to come by 
for a visit.

“I just read recently that the 
number of alumni in the prov-
ince is in the ballpark of 250,000 
— it’s a lot,” he said. “One of the 
things that’s really cool about 
4-H is that because members do 
a lot of community service, they 
tend to keep giving back to their 
community, whether that’s in 
4-H or other organizations. so 
we’re hoping to see a lot of them 
at Cloverville.”

there’s about 6,000 4-H mem-
bers in Alberta and there will be 
other regional events along with 
provincial ones. For more info, 
see www.4hab100.ca. For more 
details on Cloverville, go to www.
southcentennial.com.

glenn.cheater@fbcpublishing.com

A one-day wonder — 4-H creates 
a ‘town’ to celebrate centennial

4-H members Chelsea Carroll (left) and Christine Suominen joined Cleaver the Beaver at the Southern Region’s 
centennial kickoff in September. PHOTO: LETHBRiDgE & DiSTRiCT EXHiBiTiOn
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G rande Prairie resident Kayle Rid-
dell-Poole is one of two winners 
in a national contest put on by st. 

John Ambulance to raise awareness about 
Automated External Defibrillators (AEDs).

the #savealifeselfie contest encouraged 
Canadians to take selfies of themselves at 
places in their community where AEDs are 
located — which st. John Ambulance says 
are often “hidden in plain sight.”

the organization notes defibrillation 
can increase the odds of survival by as 
much as 75 per cent for someone suffer-
ing a cardiac emergency. And the ear-
lier defibrillation occurs, the greater the 
chance of a successful outcome. Earlier 
this winter, st. John Ambulance released 
the free save A Life app, to help both first 
responders and the general public to find 
an AED quickly.

two AED makers donated defibrillators 
for the contest, with the winners selected 
by a draw.

Riddell-Poole, who submitted seven 
selfies and pictures of AEDs in and 
around Grande Prairie, is an emergency 
medical responder and st. John volun-
teer.

“I entered the contest because I wanted 
to help promote the knowledge of AEDs 
to everyone — what they are, how they 
work, all of it,” she said. “I went around 
Grande Prairie trying to register as many 
AEDs on the new app as possible and I 
was amazed at how many people didn’t 
know what they were, never mind how 
to use one.”

Riddell-Poole, who also volunteers as 
the chief medical officer for the Western 
Off Road Racing group, has plans for the 
AED she won.

“I plan to have it in my jump kit for 
when I am in charge of the medical 
for the racing group, as well as to help 
teach other people about AEDs and how 
important they are.”

For more information on the save 
A Life app,  see www.stjohn.ab.ca/ 
savealife.

‘Save A Life’ contest promotes awareness of defibrillators

Grande Prairie emergency medical 
responder Kayle Riddell-Poole wants more 
people to know about Automated External 
Defibrillators and how to use them. 
PHOTO: KiRSTEn BARRAnD-BEL

Community and volunteer groups 
in English and French linguistic 
minority communities can receive 
grants to encourage the use of 
Canada’s official languages in their 
area.

Farm Credit Canada’s Expres-
sion Fund will give grants ranging 
from $2,000 to $10,000 to fund ini-
tiatives such as community cen-
tres, schools, and daycare centres 
as well as projects such as theatri-
cal productions, art galleries, and 
concerts.

Last year, CAFE (Centre d’appui à 
la famille et à l’enfance) Nord-Ouest 
in Fahler received $7,500 to hire two 
French professionals in arts, sports, 
and culture for a festival.

E l i g i b i l i t y  c r i t e r i a  a n d 
applications, which are due by 
Jan. 8, can be found at www.fcc.
ca/expressionfund. — FCC

Grants available 
for linguistic  
minority  
communities
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Rates effective as of March 1, 2017

$4.09 per agate line    Black & 1 Colour  $360    Black & 3 Colour  $1,000

AD SIZE DIMENSIONS B&W RATE B&1 RATE FULL 
COLOUR

Double Page Spread 21.6 x 15.5" / 10 col. x 217 agate lines 8,875.30 9,595.30 10,875.30

Full Page 10.25 x 15.5" / 5 col. x 217 agate lines 4,437.65 4,797.65 5,437.65

2/3 Page 10.25 x 10.28" / 5 col. x 144 agate lines 2,944.80 3,304.80 3,944.80

Junior Page Spread 17.4 x 10" / 8 col. x 140 agate lines 4,580.80 5,300.80 6,580.80

Junior Page 8.125 x 10" / 4 col. x 140 agate lines 2,290.40 2,650.40 3,290.40

1/2 Double Page 
Spread 21.6 x 7.75" / 10 col. x 108 agate lines 4,417.20 5,137.20 6,417.20

1/2 Page 10.25 x 7.75" / 5 col. x 108 agate lines 2,208.60 2,568.60 3,208.60

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines 1,472.40 1,832.40 2,472.40

1/4 Page 6 x 6.625" / 3 col. x 93 agate lines 1,141.11 1,501.11 2,141.11

1/8 Page 4 x 5" / 2 col. x 70 agate lines 572.60 932.60 1,572.60

Earlug 3.083 x 1.833" 2,141.11

Front Banner 10.25 x 3" / 5 col. x 42 agate lines 3,290.40

publishing schedule  Deadline is noon central time on the dates indicated.

SUPPLIED INSERTS / POST-IT NOTES  
Rate, issue availability, production 
requirements, closing dates, and other 
detailed information available on request. 
Geographic breakouts are available for 
preprinted inserts. Inserts may run by FSA, 
province, soil zone, census divisions, or census 
sub-divisions. Rates for special space units are 
available on request. 

SPECIAL POSITIONS  
Guaranteed and preferred positions when 
available and requested, add 25% exclusive of 
colour and mechanical charges. Not held from 
year to year without specific written booking 
insertions from advertisers.

SPLIT COPy 
Regional advertisers may make copy 
substitutions in any combination of regions 
or provincial editions. Additional cost for each 
substitution is $1000 net. Minimum quantity 
for splits is 1000 pieces.

2018
EDITORIAL FOCUS ISSUE DATE DEADLINE
 January 1 December 20
Bull Buyers Guide January 15 January 3
 January 29 January 17
Ag Expo Trade Show February 12 January 31
Bull Buyers Guide / Yield Alberta February 26  February 14
Livestock Handling / Farm Safety Week March 12 February 28
 March 26 March 14
 April 9 March 28
Toyapalooza/Irrigation & Potatoes/ 
Seed & Tillage Focus April 23 April 11
Focus on Haying & Forage May 7 April 25
 May 21 May 9
Building, Fencing & Land Maintenance June 4 May 23
Practical Energy Solutions June 18 June 6
Ag in Motion Outdoor Farm Show July 2 June 20
Focus on Grain Storage & Handling July 16 July 4
 July 30 July 18
 August 13 August 1
Focus on Irrigation August 27 August 15
Seed Applied Innoculants/ 
Essential Nutrients September 10 August 29
 September 24 September 12
Toyapalooza / Fall Female Buyers Guide October 8 September 26
Farm Fair & Agri-Trade Trade Shows October 22 October 10
AgDatapalooza November 5 October 24
 November 19 November 7
 December 3 November 21
Equipapalooza December 17 December 5
 December 31 December 12
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2017
EDITORIAL FOCUS ISSUE DATE DEADLINE
 March 27 March 15
 April 10 March 29
Toyapalooza/Irrigation & Potatoes/ 
Seed & Tillage Focus April 24 April 12
Focus on Haying & Forage May 8 April 26
 May 22 May 10
Building, Fencing & Land Maintenance June 5 May 24
Practical Energy Solutions June 19 June 7
Ag in Motion Outdoor Farm Show July 3 June 21
Focus on Grain Storage & Handling July 17 July 5
 July 31 July 19
 August 14 August 2
Focus on Irrigation August 28 August 16
Seed Applied Innoculants/ 
Essential Nutrients September 11 August 30
 September 25 September 13
Toyapalooza / Fall Female Buyers Guide October 9 September 27
FarmFair & Agri-Trade Trade Shows October 23 October 11
AgDatapalooza November 6 October 25
 November 20 November 8
 December 4 November 22
Equipapalooza December 18 December 6
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ELECTRONIC MATERIAL  
Electronic files (including inserts) must 
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible). 
When saving a file in PDF format ensure 
all fonts are embeded and limit photo 
resolution to 170 dpi. Colour ads must be 
CMYK, RGB images are not acceptable. 
Files must be sent electronically by e-mail 
to ads@fbcpublishing.com OR uploaded 
by ftp to vip.fbcpublishing.com

PLEASE NOTE We DO NOT ACCEPT ads 
in Microsoft Word, Publisher or InDesign 
format. All files will be reviewed to ensure 
they meet Glacier FarmMedia pre-press 
standards. Clients will be contacted 
regarding any modifications required. 
Publisher will not be held responsible for 
any errors made when original deadlines 
are missed.

COLOUR GUIDANCE An accurate colour 
proof must accompany all advertising 
materials. In the absence of a colour proof, 
publisher will not be held responsible for 
unsatisfactory colour reproduction.

INK DENSITy Adjust ink limit in photos 
and rich blacks so that total coverage does 
not exceed 240%.

FINE LINE WORK AND LETTERING  Fine 
serifs, small lettering, and thin line work 
should be restricted to one colour and 
preferably not smaller than 7 point. The 
use of small lettering (under 7 points) 
and fine serifs should be avoided. 
Publisher can not accept responsibility for 
reproduction and/or legibility of any type 
under 7 point.

 Column width 1.9"

 Gutter width .995"

 Page depth 217 agate lines

 No. of columns 5

 Halftone line screen 85

 Dot gain 30%

 Printing Heat-set web offset

 Bleeds Not available

AD SIZE DIMENSIONS

Double Page Spread 21.6 x 15.5" / 10 col. x 217 agate lines

Full Page 10.25 x15.5" / 5 col. x 217 agate lines

2/3 Page 10.25 x 10.28" / 5 col. x 144 agate lines

Junior Page Spread 17.4 x 10" / 8 col. x 140 agate lines

Junior Page 8.125 x 10" / 4 col. x 140 agate lines

1/2 Double Page Spread 21.6 x 7.75" / 10 col. x 108 agate lines

1/2 Page 10.25 x 7.75" / 5 col. x 108 agate lines

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines

1/4 Page 6 x 6.625" / 3 col. x 93 agate lines

1/8 Page 4 x 5" / 2 col. x 70 agate lines

Earlug 3.083 x 1.833"

Front Banner 10.25 x 3" / 5 col. x 42 agate lines

adspecifications
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New Accounts 
Transient and new accounts, cash with 
order. Credit applications are required 
on all new accounts that have not 
authorized credit card payments.

Terms 
Accounts payable in Canadian funds.  
Net 30 days. Publisher reserves the  
right to charge 1.5% interest per month  
(18% per year) on overdue accounts.

Contracts & Schedules 
Contracts are based on volume 
committed in advance for a  
12-month period.

Advertising not scheduled and contracted 
for will be immediately subject to any 
rate change. Contracted advertising 
will be rate protected for 3 months. The 
publisher is not bound by any conditions, 
printed or otherwise, appearing on 
contracts or copy instructions when  
such conflict with the provisions of  
this rate card.

Contracts for advertising at other than 
published rates will not be accepted.  
The publisher reserves the right to hold 
any advertiser and its advertising agency 
jointly and severally liable for such 
monies as are due and payable to the 
publisher.

Commission 
15% will be paid to recognized agencies 
on the gross charges for space, colour, 
and position, when ad copy is forwarded 
via FTP or e-mail. 

Advertising Content 
All copy subject to the approval of 
the publisher, who reserves the right 
to reject, discontinue, or omit any 
advertisement or cancel any advertising 
contract without penalty to either party.

Publisher reserves the right to place the 
word “Advertisement” centered in 8pt 
Helvetica over any paid announcement.

Dollar volume Discount 
Glacier FarmMedia offers the following 
dollar volume discounts. These apply 
to gross advertising dollars spent 
within a 12-month period in any Glacier 
FarmMedia print publication with the 
exception of Western Producer, Seed 
Manitoba, Yield Manitoba, Yield Alberta,  
Ag Dealer and Agricole Idéal.

Gross Dollars Spent  Discount

20,001 - 50,000 2% 
50,001 - 150,000 3.5% 
150,001 - 250,000 5% 
250,001 - 300,000 7.5% 
300,001 - 400,000 9% 
400,001 +  10.5%

Cancellations 
No cancellations accepted after closing 
date. Cancellation of advertisements 
that have been set will be subject to 
production charge.

 
 

Liability 
Advertiser and advertising agency 
assume liability for content (including 
text, representations, and illustrations in 
advertisements printed) and also assume 
responsibility for any claims arising 
therefrom made against the publisher.

Colour Reproduction 
Publisher will not be responsible for 
unsatisfactory reproduction of colour 
advertisements unless accurate colour 
proofs are supplied. 

Make-good insertion will not be granted 
on minor errors which do not affect 
the value of the whole advertisement. 
Publisher’s liability will not exceed the 
cost of the area of the space occupied 
by the error, whether the error is due 
to the negligence of its servants or 
otherwise. There shall be no liability for 
non-insertion beyond the amount paid 
for such advertisement. No allowance for 
errors in key numbers.

Exclusivity 
We do not offer exclusivity for front page 
banners, ear lugs, banner wraps, outside 
back pages, inserts, etc.

Special Services 
When publisher must provide artwork, 
advertiser will be billed at cost. Publisher 
reserves the right to charge for changes 
required to customer supplied material.

terms&conditions

www.albertafarmexpress.ca          @ABFarmerExpress

©2017 Glacier FarmMedia Limited Partnership

submiTTing Ad mATeRiAls

AD SERvICES CO-ORDINATOR 
Alberta Farmer Express 
1666 Dublin Avenue,  
Winnipeg, MB  R3H 0H1

phone: 204 944 5765
Fax: 204 944 5562
Email: ads@fbcpublishing.com 
FTp: vip.fbcpublishing.com 

AdVeRTising cOnTAcT

03012017

2017|2018mediakit

Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
Email: jack.meli@fbcpublishing.com


