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BY SHAnnOn VAnrAES
Co-operator staff

W hether you’re in the 
house, the combine 
or the barn, it’s some-

thing that rarely leaves your side 
— your phone.

But while farmers are using 
their devices for everything from 
surfing the Internet, to pur-
chasing fertilizer and checking 
weather forecasts, producers, 
farm organizations and com-
modity groups are overlooking 
the basics of communication 
when it comes to getting their 
stories into urban publications.

“Nobody uses the telephone 
anymore, right? Nobody calls 
anybody,” said Owen Roberts, an 
agricultural journalist and head 
of research communications at 
the University of Guelph. “I know 
it’s a little bit scary, calling up a 
reporter and saying hey, I’ve got 
a story for you, but I know as a 
reporter... or as a communica-
tions professional at Guelph, 
when someone calls me and says, 
I’ve got a story for you, I listen.”

Ed Cassavoy agrees.
The director of reader engage-

ment and content commercial-
ization at the Toronto Star joined 
Roberts to speak about reaching 
urban audiences during a semi-
nar at the University of Manitoba 

Diversity of 
opinions OK
If you want to reach 
urban audiences, ditch 
the email and pick up 
the phone

BY ALLAn dAWSOn
Co-operator staff

Manitoba farmers are 
being asked if they 
want their checkoff-

funded commodity groups to 
collaborate more — or even 
merge.

It was one of the main themes 
at commodity group annual 
meetings at the fourth annual 
CropConnect conference in 
Winnipeg Feb. 15 and 16.

And the man credited with 

planting the seed in 2013 — 
Ha l b s t a d t - f a r m e r  D a n n y 
Penner — is pleased to see the 
idea is being debated.

“I am very excited,” Penner 
said in an interview Feb. 17 
from England. “I am glad that 
the organizations that are get-
ting involved are talking about 
collaboration...  and I am 
excited about that. Obviously 
there is some trepidation by 
some organizations.”

Penner says it’s not a ques-
tion of if, but when some 
merging occurs.

“I really do (think it will 
happen) but it will take more 
time,” he said. “I can see a 
model something similar 
to like the Grain Farmers of 
Ontario. I can see in the future 
there will be collaboration 
even between provinces. If we 
don’t I think... we will lose the 
confidence of the farmers and 
if we lose the confidence of 
the farmers we will lose public 
control.”

Some commodity group 
administrators,  including 
Theresa Bergsma, who is retir-

ing as general manager of 
the Manitoba Corn Growers 
Association, has said her asso-
ciation has been collaborat-
ing for years and merging with 
others is the next logical step, 
but only if members support it.

“There are too many com-
modity groups,” Jason Voth, an 
Altona farmer and president 
of the Manitoba Pulse and 
Soybean Growers Association 
(MPSGA) told the association’s 
annual meeting Feb. 15. “We 

Commodity collaboration, 
mergers discussed at 
CropConnect
Commodity group leaders are urging their members to weigh in on how  
much groups should collaborate and their thoughts on merging

UnRULY LInEUP

These trees may be past their prime, but the whimsical, colourful, Prairie sky backdrop highlighted their unique ‘character’ and style.   photo: sandi  knight

See CROPCONNECT on page 6 »  

Biofuels fight

Wh a t  w o u l d  a  w o r l d  w i t h 
another 400 million bushels of 
corn on the market look like?

I am willing to bet that the grain 
growers among our readership just 
felt a small blood pressure spike at the 
very thought, anticipating dramatically 
lower crop prices.

That figure represents the portion of 
the U.S. corn crop converted to biofuels 
annually. However, the world’s oil pro-
ducers and refiners have made it more 
than clear they’d love to see that stop. 

The oil companies have attacked the mandates as waste-
ful, unnecessary, a subsidy by another name, and the fuels 
themselves as inferior energy sources that could be damaging 
to engines. They’ve also challenged the assertion they’re envi-
ronmentally friendly.

Proponents have responded the industry creates jobs, low-
ers harmful emissions and keeps a portion of the US$1 trillion 
spent on motor fuel annually at home rather than shipping it 
overseas to unfriendly regimes.

Like all political fights, both sides seem intent on present-
ing the facts in the most positive light possible to make their 
case. But making their case both sides are.

It’s become enough of an issue that even former U.S. agri-
culture secretary Tom Vilsack, a noted biofuels proponent, 
recently fretted publicly about their future. In an edito-
rial board meeting with the Des Moines Register just before 
Christmas, Vilsack said he’s begun to see mixed signals about 
the U.S. Renewable Fuels Standard, predating even the con-
tentious U.S. election. Vilsack even went so far as to indi-
cate he’s “concerned” about the future of the U.S. biofuels 
mandate.

The Trump administration’s appointments to key cabinet 
positions haven’t been much source of comfort. The newly 
elected president has nominated two fierce renewable fuel 
foes to key positions — former governor of Texas Rick Perry 
has been tapped to head up the Energy Department and 
Oklahoma Attorney General Scott Pruitt is slated to run the 
U.S. Environmental Protection Agency.

There’s little doubt an elimination, or even just a reduc-
tion, in the U.S. biofuel mandate would be disastrous for the 
grain sector. When the mandates became reality with the 
U.S.’s Energy Independence and Security Act of 2007, the 
effect on grain prices globally was immediate, pronounced 
and extremely positive. Between 2006 and 2008 average world 
prices for rice rose by 217 per cent, wheat by 136 per cent, 
corn by 125 per cent and soybeans by 107 per cent, according 
to USDA data.

In the ensuing years, farmers around the world have 
responded to that price signal like they always do. They’ve 
upped their game, made investments to grow their productiv-
ity, and met that demand. In 2006, the U.S. produced 10.5 bil-
lion bushels of corn. In 2016, it produced 13.6 billion bushels, 
according to USDA data. 

Similar, and even greater, production increases can be seen 
in other locations around the world. Ukraine corn yields, for 
example, have more than doubled in the last 15 years. They’re 
a relatively small producer, but that figure underlines just 
how much potential there has been to increase yields globally.

We’ve seen very similar results in other crops as well. The 
Black Sea region, once a major grain importer under the 
Soviet system, has become a fiercely competitive wheat 
exporter. Presented with the first meaningful price signal 
since shaking off the shackles of that moribund economic 
system, farmers there responded by quickly adopting tech-
nology and genetics to spike yields.

It’s too soon to say for sure that the U.S. mandate is doomed. 
Plenty of people support the policy, and the renewable energy 
industry is finding its feet in the lobbying game and inevitable 
propaganda war. Vilsack himself had earlier predicted there 
would be a lot of sabre-rattling but no concrete action, and 
despite his growing alarm, that may still be the case. 

But it is clear that the policy is back in play and must be 
protected. In Canada there’s only been a few shots fired 
so far, but the industry will need to respond, or risk being 
overlooked. 

There’s little anyone on this side of the border can do to 
influence the U.S. decision, so the best course of action is likely 
going to be hoping for the best while preparing for the worst.

That means playing defence, keeping a careful eye on the 
bottom line, and using current conditions to prepare for 
future challenges.

For example, interest rates remain very low, so paying off 
debt now might make a lot of sense. Another similar wind at 
the back of the sector is the lower value of the loonie. It has 
lost about 25 per cent of its value, protecting Canadian farm-
ers from lower global grain prices.

What the sector shouldn’t do is blithely assume the man-
dates will continue forever. If recent geopolitical events have 
taught us anything, it should be to expect the unexpected. 

gord.gilmour@fbcpublishing.com

Wheat growers support free trade
BY LEVI WOOD AND JASON SCOTT 
WCWGA and U.S. Wheat Associates

Since the end of the Canadian Wheat 
Board’s government monopoly control 
over the marketing of western Canadian 

wheat, there has been a great deal of change 
in the Canadian wheat industry and positive 
modernization of many regulations. One of 
the most significant changes to come from 
marketing freedom for wheat farmers has 
been the growth in sales of Canadian wheat 
into the U.S. market.

Currently, Canadian farmers delivering 
wheat into the U.S. receive equitable treat-
ment with grain grown south of the border. 
However, because of legislation and regula-
tion that existed for years before the mar-
keting freedom changes came to Western 
Canada, U.S. producers who currently 
deliver wheat into Canada automatically 
receive the lowest grade, regardless of the 
quality or variety of grain, even if the variety 
is registered in Canada.

Our organizations, the Western Canadian 
Wheat Growers Association and U.S. Wheat 
Associates, have been working together to 
urge the House of Commons to address 
open, cross-border wheat trade, and we 
support updating the law to ensure wheat 
is treated consistently on both sides of the 
border. 

As farmers, we want access to the most 
competitive wheat markets, but this often is 
not the case for U.S. wheat farmers near the 
Canadian border. Some of these farmers live 
closer to a Canadian grain elevator than an 
American one but cannot take advantage of 
selling their wheat into the bulk grain-han-

dling system in Canada, and the Canadian 
marketing system cannot access these U.S. 
supplies. 

In a typical production year, USDA NASS 
estimates show that over three million metric 
tons of wheat are produced in the U.S. within 
50 miles of a Canadian elevator. 

This inequity has created significant 
concerns in the Canadian and U.S. wheat 
industries, especially given the potential of 
reopening the North American Free Trade 
Agreement (NAFTA). A free flow of grain in 
both directions will improve the efficiency of 
the grain-handling systems in both countries 
and eliminate artificial price distortions that 
frustrate farmers and can cause ill will. 

Grain producers in both countries have 
worked hard to maintain a good relation-
ship and these ongoing concerns need to be 
addressed to prevent any future trade restric-
tions, which would be bad news for farmers 
and industry on both sides of the border.

Our organizations and farmers on both 
sides of the border strongly support co-oper-
ating to ensure an open market. Last year, 
we also worked together to recommend that 
the Regulatory Cooperation Council and the 
Pacific NorthWest Economic Region work to 
address this trade disparity. 

We hope that work on this subject in the 
House of Commons can result in free and 
equitable wheat trade across the Canada-
U.S. border. That would be good news for 
grain growers, the wheat value chain, and 
consumers in both countries. 

Levi Wood is president of the Western Canadian 
Wheat Growers Association and is a wheat farmer in 
Saskatchewan. Jason Scott is chairman of U.S. Wheat 
Associates and is a wheat farmer in Maryland.

OPINION/EDITORIAL

OUR HISTORY:  February 1963  

S eed growers could write Simon-Day in 
Winnipeg for information on the cleaner and 
disc separator advertised in our Feb. 23, 1963 

issue.
At the Manitoba Swine Breeders Association in 

Brandon, members heard of a new provincial pro-
gram to encourage them to set up high-standard 
herds from which growers could select quality ani-
mals.

Also meeting in Brandon, the Manitoba Cattle 
Breeders Association voted to send a letter to 
the federal minister of agriculture objecting to the 
“Canada Approved” stamp being placed on import-
ed beef processed in Canadian plants. Association 
president Norman Hodson said that cattle were “the 
bright spot in the western agriculture economy,” 
and, “As long as our cattle market is tied to that of the 
States and as long as there is no interference with the present marketing system, things should stay that 
way.” Cattle numbers in the province had increased 40 per cent since 1951 to over a million head.

Meanwhile at the Western Stock Growers’ Association meeting in Alberta, members called for an end to 
subsidies on shipment of feed grain from the Prairies, and opposed “trends toward paternalism in govern-
ment, growing bureaucracy and creeping socialism.” A resolution said these “cannot but lead to a weak 
and dependent people.”

Gord Gilmour
Editor
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Manitoba Co-operator
We’re at the centre of things
In Manitoba, we’re proud to be known as part of the Canadian West, but geographically, we’re 
not. We’re really at the centre — Canada’s midpoint is on the Trans-Canada Highway just 
east of Winnipeg. That makes agriculture in Manitoba a mixture of both east and west. Like 
their colleagues farther west, Manitoba farmers grow high-quality spring wheat and  canola 
as well as other cereals. But despite its reputation for cold winters, Manitoba has the longest 
and warmest growing season on the Prairies. As a result, soybeans are now the number three 
crop in the province. Corn has long been a part of crop rotations in the southern part of the 
province, and Manitoba is the home of some of the breeding programs to launch corn farther 
west into Saskatchewan and Alberta. It’s also Canada’s largest producer of sunflowers and 
second-largest producer of edible beans.

Manitoba also has one of the highest-moisture areas on the Prairies, which in combination 
with deep black soils produces the highest yields in Western Canada. That makes Manitoba 
farmers the highest users of production inputs on the Prairies. The abundant moisture also 
makes for high forage yields, and almost half of Manitoba farmers raise cattle either on their 
own or as part of a mixed farm operation. Manitoba is also Canada’s largest hog-producing 
province.

The Co-operator
The Co-operator’s roots go back to 1925, when it was set up by one of the provincial  
co-operative grain elevator companies. But in the 1940s the paper switched to its current 
weekly tabloid format, and evolved into a paper that was all about farming rather than  
co-operatives. But the name stuck, and ever since, the Co-operator has been a weekly arrival 
in the mailbox of most farm homes in the province, bringing a mixture of domestic and 
international news about production, marketing and policy, and how they relate to farmers 
and their communities. 

Whether it’s the types of farms or farmers, their mix of crops and livestock, their farm 
organizations or their government programs, every province is a little different. To reach 
Manitoba farmers, the best choice remains the one that it’s been for decades — the  
Manitoba Co-operator.

The Manitoba Co-operator  |  February 23, 2017 17
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At DuPont Qualicon, we develop fast, accurate food quality testing that 
addresses a broad range of challenges—including contaminants and  
spoilage. Our innovative, DNA-based tests help producers, processors and 
packers worldwide get their products to market quickly and con�dently,  
helping to ensure the safety of the foods people enjoy every day.   

Learn more at Qualicon.com or call 1-800-863-6842. 

SHE DOESN’T KNOW TECHNOLOGY CAN 
MAKE HER FOOD SAFER. BUT YOU DO.

DuPont
Qualicon6

DuPontTM

Barricade® II
herbicide
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SEND WEEDS TO THE PLACE OF NO RETURN.
Turn the tables on broadleaf weeds like narrow-leaved hawk’s-beard, cleavers 
and kochia with Barricade® II – without compromising your crop health. With 
two modes of action built in plus a wide window of application and outstanding 
re-cropping flexibility, Barricade® II is a sound choice for growers.
Save up to $5.50 per acre with the DuPontTM FarmCare® Connect Grower Program.

Questions? Ask your retailer, call 1-800-667-3925 or visit barricade.dupont.ca
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BY GORD GILMOUR
Co-operator editor

Ten years ago Adam Gurr 
was surfing the Internet one 
evening and came across an 

idea that would change the way 
he operates — controlled traffic 
farming.

Just as the name sounds, it’s a 
farming system built around per-
manent wheel tracks in each field; 
the crop zones and traffic lanes are 
permanently separated.

It leaves the productive part of 
the field mellow and unpacked, 
increasing productivity and in the 
traffic lanes, compaction can actu-
ally mean it’s easier to get through a 
field in wet conditions.

“It’s a pretty common-sense 
thing,” Gurr, who farms north of 
Brandon near Rapid City, told farm-
ers here at Ag Days. “You’re using 
compaction to your advantage in 
the traffic zones, and removing ran-
dom traffic and compaction from 
the rest of the field.”

After reading up on the technique 
and carefully considering the impli-
cations, Gurr began experimenting 
with it in 2010, with good results.

“In 2011, we committed fully to 
the system,” Gurr said during his 
presentation. “Since then we’ve 
planned all of our equipment pur-
chases for CTF.”

Gurr said he considers himself 
to truly have been controlled traf-
fic farming since the 2012 season. 
He admits the switch was relatively 
easy for them since two major piec-
es of their equipment, the tractor 
and combine, already shared the 
same wheel track. 

Water management
Western Manitoba is no stranger 
to wet growing and harvest condi-
tions and Gurr said in excess water 
years he can really see the differ-
ence. The large equipment of today 
can have a huge impact on the soil 
profile when it is wet. The process 
is pretty straightforward mechan-
ics — a heavy article passes over the 
surface, squashing the air out of the 
soil, reducing porosity and affect-
ing productivity. The soil eventually 
becomes a hard-packed mass with 
no channels for air or water to pass 
through.

“I can’t stress this enough — 
there’s just a dramatic increase in 
infiltration,” Gurr said.

That means the scenario climate 
scientists warn of for Manitoba — 
dry growing seasons punctuated 
with high-intensity rainfall — could 
give the production system a leg up 
in productivity.

“In control traffic farming, 85 per 
cent of a field is not trafficked, and 
will capture more rainfall,” Gurr 
said. “It will likely be more sustain-
able too because of things such as 
less water erosion.”

Perhaps counterintuitively, the 
system also drains and dries land 
better Gurr said, something that 
can be a benefit in wet years and 
make field operations more eco-
nomical.

“There’s also a reduction in draft 
— as much as 60 per cent,” he said. 
“It’s definitely easier to pull a drill 
through dry ground than a wet 
field.”

He notices a clear difference 
when operating after a rainfall. The 
traffic lanes are harder and can 
support his equipment far better.

“If you lose your GPS and get off 
your tram line a bit, suddenly it’s 
greasy and you’re throwing muck,” 
he said. “Get back on it and it’s bet-
ter.” 

Productivity
There’s plenty of scientific evi-
dence that the system can improve 
productivity once it’s up and run-
ning. Gurr pointed farmers to 
the work done by Harper Adams 
University in the United Kingdom. 
That institution has done wide-
ranging research on the topic, 
which is readily available on its 
website (www.harper-adams.
ac.uk).

Inspired by this, Gurr decided to 
do some research of his own and 
ran trials at various locations across 
his farm. One was on the Beresford 
mineral soil type, the other on New-
dale clay loam. The trials ran over 
four growing seasons, from 2013 to 
2016, and consisted of a CTF treat-
ment and simulated random traffic 
applied at the start of the season. 
There was no in-season traffic.

I didn’t see a response on the 
Beresford soil,” he said. “Either the 
trail was not long enough to show 
benefits, or this soil is just not sus-
ceptible to compaction from traffic.

“But at Rapid City, on Newdale 
soil, I saw a numerical response,” 
he said. “CTF yielded 103 per cent 

compared to random traffic. I fig-
ure that’s $17 an acre on this field 
this year.”

Gurr also noted that the produc-
tivity effect showed up when it was 
needed most, during a challenging 
production year, according to other 
researchers.

“It’s in the extremes that they see 
the yield effect,” Gurr said. “If water 
is ideal, the plant doesn’t have to 
explore the soil profile.”

He also noted there appears to be 
significant differences in the way 
certain crops react to the practice.

“It really shows up in something 
like canola,” he said.

Early days
One thing Gurr says is very clear 
is that this system isn’t simple to 
incorporate. 

One of the biggest issues is the 
varying wheel gauges of much of 
the equipment available and al-
ready in use on farms. He suggests 
growers who are curious about the 
benefits start thinking of this when 
making buying decisions. 

“Who’s going to go out and flip 
millions in equipment? We just 
used this when making new pur-
chases,” he said.

He also concedes the econom-
ics of adoption will likely vary by 
region, soil type, crops grown and 
pre-existing traffic intensity. 

He called upon the research com-
munity to engage in CTF-based 
research projects to define the 
benefits under western Canadian 
growing conditions, and noted that 
adoption will largely be driven by 
the extension community’s efforts.

“It’s a very new idea still in West-
ern Canada,” he said.

Traffic crops
Confining equipment traffic could pay production dividends

Controlled traffic farming is generating interest around the world, as seen here in this photo of an Australian spray rig sticking to 
established traffic zones.   PHOTO: WESTERN AUSTRALIA DEPARTMENT OF AGRICULTURE AND FOOD

“It’s a pretty common-
sense thing. You’re 
using compaction to 
your advantage in 
the traffic zones, and 
removing random 
traffic and compaction 
from the rest of the 
field.”

AdAm Gurr
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Gord Gilmour  AssociAte editor

Gord Gilmour grew up on a grain farm in northeastern Saskatchewan that his 
brother still operates and Gord still occasionally works on during the busiest 
seasons. 

He's been reporting on agriculture for more than 20 years, including former stints 
with the Manitoba Co-operator and most recently with Country Guide, where he 
was recognized with several awards for his in-depth features on agronomic and 
policy issues. 

Gord has also held positions with industry organizations and the Manitoba 
government. 

Allan Dawson  senior reporter

Allan Dawson has been reporting on agriculture for 35 years — most with the 
Manitoba Co-operator, which he joined in 1983. A veteran reporter, Dawson has a 
deep knowledge of Western Canada’s grain industry. Dawson also reports on a wide 
range of agronomic topics. His work has been recognized with journalism awards 
from the North American Agricultural Journalists and Canadian Farm Writers’ 
Federation. 

Dawson was raised in Altamont, Manitoba, where his family ran a mixed grain and 
beef farm and general store. He and his wife Joyce live near Miami, not far from the 
family farm where Dawson continues to raise a few beef cows during the summer.

www.manitobacooperator.ca          @MBCooperator
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Lorraine Stevenson   reporter

Based in Carman, reporter and photographer Lorraine Stevenson is known for 
her expertise in rural and community issues as well as agronomy. She joined the 
editorial team of the Manitoba Co-operator in 1995.  Her writing primarily focuses 
on conservation, food and health, rural and farm business, rural governance, 
agricultural safety and social issues related to rural life. 

Lorraine previously wrote for newspapers in Manitoba's Interlake and Winnipeg 
before joining the Co-operator.  She has degrees from University of Winnipeg (BA 
Sociology) and University of King’s College in Halifax (BA Journalism.)
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Shannon VanRaes  reporter

Shannon got her first taste of agriculture on a family-owned tobacco farm in southern 
Ontario. She moved west to pursue a career in journalism and had worked in daily 
news as well as communications before joining the Manitoba Co-operator in 2011. 
Based in Winnipeg, Shannon covers general issues, provincial affairs and the livestock 
industry. 

An accomplished photographer, she is also actively experimenting with drone 
photography. In 2013,  Shannon won the Agricultural Journalist of the Year award 
from the North American Agricultural Journalists, an organization which includes 
members from both U.S. and Canadian publications.

Alexis Stockford  reporter

Alexis Stockford joined the staff of the Manitoba Co-operator this winter. She covers 
a wide range of agriculture topics from her home base in Brandon. Alexis originally 
hails from the Altamont area, where she grew up on a mixed farm. She's already 
become a valuable member of the team, bringing enthusiasm, energy and a keen 
desire to understand the industry and provide it the coverage it deserves. A graduate 
of the journalism program at Thomson Rivers University in Kamloops, B.C., she won 
that institution's medal for excellence in journalism.

Prior to joining the Manitoba Co-operator Stockford was a staff reporter with the 
Morden Times. In her spare time Stockford is an avid alpine skier, having competed in 
the 2007 Canada Winter Games, among other competitions. Today she continues to 
ski, as well as coaching junior alpine racers.  

www.manitobacooperator.ca          @MBCooperator

©2017 Glacier FarmMedia Limited Partnership
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Double page Spread 21.6 x 15.5" / 10 col. x 217 agate lines 7,595.00 8,315.00 9,595.00

Full page 10.25 x15.5" / 5 col. x 217 agate lines 3,797.50 4,157.50 4,797.50

2/3 page 10.25 x 10.28" / 5 col. x 144 agate lines 2,520.00 2,880.00 3,520.00

Junior page Spread 17.4 x 10" / 8 col. x 140 agate lines 3,920.00 4,640.00 5,920.00

Junior page 8.125 x 10" / 4 col. x 140 agate lines 1,960.00 2,320.00 2,960.00

1/2 Double page Spread 21.6 x 7.75" / 10 col. x 108 agate lines 3,780.00 4,500.00 5,780.00

1/2 page 10.25 x 7.75" / 5 col. x 108 agate lines 1,890.00 2,250.00 2,890.00

1/3 page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines 1,260.00 1,620.00 2,260.00

1/4 page 6 x 6.625" / 3 col. x 93 agate lines 976.50 1,336.50 1,976.50

1/8 page 4 x 5" / 2 col. x 70 agate lines 490.00 850.00 1,490.00

earlug 3.083 x 1.833" 1,976.50

Front Banner 10.25 x 3" / 5 col. x 42 agate lines 2,960.00
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2017 ISSue DATe DeADLIne

Potatoes Feature April 27 April 20

Ag in Motion Feature July 13 July 6

Big Iron Feature August 31 August 24

Seed Manitoba December 7 October 13

2018 ISSue DATe DeADLIne

Ag Days Feature January 4 December 20

Yield Manitoba February 15 January 12

Potatoes Feature April 26 April 19

Ag in Motion Feature July 12 July 5

Big Iron Feature August 30 August 23

Seed Manitoba December 6 October 12

fEATURES / SUPPLEmENTS

Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
email: jack.meli@fbcpublishing.com



ADVERTISING CONTACT

mECHANICALS & fILE SPECIfICATIONS SUBmITTING AD mATERIALS

AD SeRVICeS Co-oRDInAToR 
Manitoba co-operator
1666 dublin Avenue,  
Winnipeg, MB  r3H 0H1

phone: 204 944 5758
Fax: 204 944 5562
email: ads@fbcpublishing.com 
Ftp: vip.fbcpublishing.com 

eLeCTRonIC MATeRIAL  
Electronic files (including inserts) must 
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible). 
When saving a file in PDF format ensure 
all fonts are embeded and limit photo 
resolution to 170 dpi. Colour ads must be 
CMYK, RGB images are not acceptable. 
Files must be sent electronically by e-mail 
to ads@fbcpublishing.com OR uploaded 
by ftp to vip.fbcpublishing.com

pLeASe noTe We DO NOT ACCEPT ads 
in Microsoft Word, Publisher or InDesign 
format. All files will be reviewed to ensure 
they meet Glacier FarmMedia pre-press 
standards. Clients will be contacted 
regarding any modifications required. 
Publisher will not be held responsible for 
any errors made when original deadlines 

are missed.

CoLouR GuIDAnCe An accurate colour 
proof must accompany all advertising 
materials. In the absence of a colour proof, 
publisher will not be held responsible for 
unsatisfactory colour reproduction.

Ink DenSITy Adjust ink limit in photos 
and rich blacks so that total coverage does 
not exceed 240%.

FIne LIne WoRk AnD LeTTeRInG  Fine 
serifs, small lettering, and thin line work 
should be restricted to one colour and 
preferably not smaller than 7 point. The 
use of small lettering (under 7 points) 
and fine serifs should be avoided. 
Publisher can not accept responsibility for 
reproduction and/or legibility of any type 
under 7 point.

 Column width 1.9"

 Gutter width .995"

 Page depth 217 agate lines

 No. of columns 5

 Halftone line screen 85

 Dot gain 30%

 Printing Heat-set web offset

 Bleeds Not available
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Double page Spread 21.6 x 15.5" / 10 col. x 217 agate lines

Full page 10.25 x15.5" / 5 col. x 217 agate lines

2/3 page 10.25 x 10.28" / 5 col. x 144 agate lines

Junior page Spread 17.4 x 10" / 8 col. x 140 agate lines

Junior page 8.125 x 10" / 4 col. x 140 agate lines

1/2 Double page Spread 21.6 x 7.75" / 10 col. x 108 agate lines

1/2 page 10.25 x 7.75" / 5 col. x 108 agate lines

1/3 page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines

1/4 page 6 x 6.625" / 3 col. x 93 agate lines

1/8 page 4 x 5" / 2 col. x 70 agate lines

earlug 3.083 x 1.833"

Front Banner 10.25 x 3" / 5 col. x 42 agate lines

adspecifications

www.manitobacooperator.ca          @MBCooperator

©2017 Glacier FarmMedia Limited Partnership

2017|2018mediakit

Jack Meli
NATIONAL SALES REPRESENTATIVE

phone: 647 823 2300
email: jack.meli@fbcpublishing.com



terms&conditions

www.manitobacooperator.ca          @MBCooperator

©2017 Glacier FarmMedia Limited Partnership

2017|2018mediakit

new Accounts 
Transient and new accounts, cash with 
order. Credit applications are required 
on all new accounts that have not 
authorized credit card payments.

Terms 
Accounts payable in Canadian funds.  
Net 30 days. Publisher reserves the  
right to charge 1.5% interest per month  
(18% per year) on overdue accounts.

Contracts & Schedules 
Contracts are based on volume 
committed in advance for a  
12-month period.

Advertising not scheduled and contracted 
for will be immediately subject to any 
rate change. Contracted advertising 
will be rate protected for 3 months. The 
publisher is not bound by any conditions, 
printed or otherwise, appearing on 
contracts or copy instructions when  
such conflict with the provisions of  
this rate card.

Contracts for advertising at other than 
published rates will not be accepted.  
The publisher reserves the right to hold 
any advertiser and its advertising agency 
jointly and severally liable for such 
monies as are due and payable to the 
publisher.

Commission 
15% will be paid to recognized agencies 
on the gross charges for space, colour, 
and position, when ad copy is forwarded 
via FTP or e-mail. 

Advertising Content 
All copy subject to the approval of 
the publisher, who reserves the right 
to reject, discontinue, or omit any 
advertisement or cancel any advertising 
contract without penalty to either party.

Publisher reserves the right to place the 
word “Advertisement” centered in 8pt 
Helvetica over any paid announcement.

Dollar Volume Discount 
Glacier FarmMedia offers the following 
dollar volume discounts. These apply 
to gross advertising dollars spent 
within a 12-month period in any Glacier 
FarmMedia print publication with the 
exception of Western Producer, Seed 
Manitoba, Yield Manitoba, Yield Alberta,  
Ag Dealer and Agricole Idéal.

Gross Dollars Spent  Discount

20,001 - 50,000 2% 
50,001 - 150,000 3.5% 
150,001 - 250,000 5% 
250,001 - 300,000 7.5% 
300,001 - 400,000 9% 
400,001 +  10.5%

Cancellations 
No cancellations accepted after closing 
date. Cancellation of advertisements 
that have been set will be subject to 
production charge.

 
 

Liability 
Advertiser and advertising agency 
assume liability for content (including 
text, representations, and illustrations in 
advertisements printed) and also assume 
responsibility for any claims arising 
therefrom made against the publisher.

Colour Reproduction 
Publisher will not be responsible for 
unsatisfactory reproduction of colour 
advertisements unless accurate colour 
proofs are supplied. 

Make-good insertion will not be granted 
on minor errors which do not affect 
the value of the whole advertisement. 
Publisher’s liability will not exceed the 
cost of the area of the space occupied 
by the error, whether the error is due 
to the negligence of its servants or 
otherwise. There shall be no liability for 
non-insertion beyond the amount paid 
for such advertisement. No allowance for 
errors in key numbers.

exclusivity 
We do not offer exclusivity for front page 
banners, ear lugs, banner wraps, outside 
back pages, inserts, etc.

Special Services 
When publisher must provide artwork, 
advertiser will be billed at cost. Publisher 
reserves the right to charge for changes 
required to customer supplied material.

SUBmITTING AD mATERIALS
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